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THE neceneanene Daily and Weekly, 


- is one of the only 





three daily papers in St. citi Mo., to which a 


guaranteed circulation will be accorded in the new 
edition of the ‘«‘ American Newspaper Directory ”’ 
for 1894, which will appear May tst. 

The correctness of the rating is guaranteed by 
a $100 forfeit, offered by the publishers of the 
Directory to any person who will show that the 
circulation of the paper is not correctly stated. 

The circulation is larger than any other morn- 
ing paper in the place is credited with. The cir- 


culation accorded the Weekly is also larger than 


any other paper in Missouri. 











Net figures for 365 days will be mailed to any 
address on application. 


THE REPUBLIC, 


EASTERN OFFICE: ST. LOUIS, MO. 
146 Times BuiLpina, NEw York. 


WALLACE G. BROOKE, MANAGER. 
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| have been in ’em for years. 
| | It never pays to drop a good 
_ thing. 
|| Yearly advertisements insert- 
‘| ed at rate of quarter of a cent 
| a line a paper per insertion. 
Only one electrotype needed. | 
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A NEWSPAPER DIRECTORY. 
PLAN FOR AN ANNUAL REVISION, 


Publishing a Newspaper Directory 
for twenty-six consecutive years, and 
attempting to convey information about 
circulations that shall be fair and free 
from bias, has revealed the necessity 
for following fixed rules. If a pub- 
lisher’s statement is to be taken as 
true, and he is to be held responsible, 
it is as important for him as for others 
that what he says shall be plain and 
definite, and that what he does set forth 
shall be not only what he intended, but 


The Aasteh 


also what a reader, though only an ad- 
vertiser, shall be justified in thinking 
was intended. It should be borne in 
mind that circulation ratings in a direct- 
ory are not based upon editions that 
the publisher is putting forth at the 
time the book is consulted by an adver- 
tiser, but upon those that were issued 
during the earlier period covered by the 
report upon which the circulation rating 
was based. 

The reproduction here shown il- 
lustrates the necessity for an annual re- 
vision of the American Newspaper 
Directory. The right-hand column is 
cut from the book for 1893, and shows 


the papers that have ceased to exist, 
changes in circulation ratings and other 
needed corrections, while the left-hand 
column is composed entirely of new 
publications that did not have a place 
in last year’s book. 

The following are some of the rules 
which are in force at the office of the 
American Newspaper Directory. They 
are of interest because they not only 
show the plan of conducting an annual 
revision, but because to have them 
plainly set down permits of intelligent 
criticism and leads to the discovery of 
methods that may not be the best, and 
makes possible the adoption in their 


places of such as promise results that 
shall be better and more satisfactory. 
Circulation ratings accorded in the 
American Newspaper Directory for 
1894 represent the average issue of the 
publication for the year preceding the 
date of the report. Practically they 
represent the average issue for the year 
1893. Ratings stated in figures, or by 
letters followed by one asterisk, are, in 
all cases, based upon a report fur- 
nished by the publisher. Such ratings 
are absolutely reliable. The publishers 
of the Directory pay a reward of $100 
for each and every case where it shall 
be proved that a paper rated in figures, 
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or by a letter followed by one asterisk, 
was not entitled to the rating accorded. 

It occasionally happens that a news- 
paper man who conducts business on 
a plan that leads him to think dishon- 
orable courses as natural for others as 
they are to himself, is led into giving 
expression to the view that circulation 
ratings in the Directory are matters of 
bargain and sale. A case of this sort 
recently coming to the notice of the 
Directory publishers caused them to 
address the publisher as follows : 

New York, March 23d, 5 

Mr. J. D. Chandlee, Editor of “ Daily 

Times,” New Brunswick, N.j.: 

Srr—In your issues of March 17th and arst 
you permit the impression to be given, in 

our editorial columns, that circulation rat- 
ings in the American Newspaper Directory 
can be bought. 

You are personally aware that this is not 
the case, 
If you allow such a statement to pass with- 
out apology, we shall believe that you conduct 
your business on a plan that leads you to sus- 
pect others of such practices because they are 
so common with you as to make them appear 
~~ natural. 

e hope that the prostitution of your col- 
umns has been without your knowledge, and 
that you will make what haste you may to 
take back a statement of which we hope 
that you are as heartily ashamed as you 
ought to be, 

e are, 
Geo. P, Rowett & Co. 


Publishers American Newspaper Directory. 

To be correctly rated itis only neces- 
sary for a publisher to know what his 
edition has been for a year preceding 
the date of his report, be willing to set 
forth the facts as they were, date the 
statement and sign it with a pen. 
Every such report, delivered to the 
publishers of the Directory before 
January 16th, 1894, is accepted, be- 
lieved and the paper rated in accord- 
ance. A reward of $25 is at the serv- 
ice of any and every publisher who 
proves that he handed in such a report, 
and that it was not believed, accepted 
and his paper accorded the circulation 
rating established by the statement. 


THE PLAN OF REVISION. 


INSTRUCTIONS TO THE EDITOR. 
October rst the regular set of circulars for 
the information of publishers is sent to every 
newspaper. January rst another set is sent 
to such as have not replied%o the first. 
CIRCULATIONS STATED IN PLAIN 
FIGURES. 


A large number of newspapers fail to un- 
derstand that the actual circulation average, 
or smallest, for the year past, in plain 
figures, will be stated in the Directory if 
wanted. Every attempt is made to con- 
vey information on this point in a wa 
that no publisher can fail to comprehend. 


Ifa oe by setting forth what its actual is- 
sue has been can show itself entitled to be 
rated ‘lowest issue in a year 850,”’ or “‘ aver- 
age issue for a year 2,249,” it is wiser in 
such cases to obtain an exact rating in Arabic 
figures than to have the rating indicated by 
the letter J, followed by one asterisk (*), or 
two (**), as is done when the publisher sends 
a statement that cannot be accepted as filling 
the requirements that have been adopted as 
to definiteness. 

TO AVOID TOO MUCH CORRESPOND- 

ENCE WITH THE SMALLER 
PAPERS. 


On account of the enormous number of peri- 
odicals having a numinal subscription list or 
sale, it is found advisable to avoid devoting too 
much time to inquiries concerning dailies not 
likely to be entitled to be rated above K; to 
weeklies, tri-weeklies, or semi-weeklies not 
likely to be entitled to be rated above J; orto 
bi-weeklies, semi-monthlies, or quarterlies not 
likely to be entitled to be rated above G (see 
key, delow). 

KEY. 
Exceeding seventy-five thousand, A 
Exceeding forty thousand, B 
Exceeding twenty thousand, Cc 
Exceeding seventeen th d five hund 49 
F 
G 





. d 


Exceeding seven th 
Exceeding four thousand, 
Exceeding wee oy tae hundred and fifty, H 


Exceeding twelve eat On hundred, 
ve hund 





Exceeding eight hundred, Pi 
Exceeding four hundred, 

Exceeding one hundred, L 
In doubt, x 
No recent information, t 


PAINSTAKING NOT SPARED. 


When in doubt about whether to return 
a report toa paper for additional informa- 
tion or not, always return, and if in doubt 
about whether to take the trouble to write a 
letter to a paper for the purpose of explaining 
matters, getting better information, or en- 
abling the publisher to send additional infor- 
mation that will secure him a better rating, 
always write. 

REPORTS anes ‘Syma PUBLISH- 


In a town where one paper gives informa- 
tion about its circulation that is definite and 
satisfactory, and another gives information 
the accuracy of which no one would be justi- 
fied in guaranteeing in the form in which it 
is given, a great deal of consideration is 
paid to statements about the circulation of 
rival publications made by the publisher 
who has furnished definite and satisfac- 
tory information about his own; and very 
little to statements about the circulation of 
his rivals that are made by the publisher who 
has declined or failed to make a satisfactory 
statement about his own. 


A STATEMENT COVERING A FULL 
YEAR, 


To report his circulation in such a way as 
actually toconvey information toan inquirer, it 
is deemed necessary that a publisher shall state 
what it has been foran entire year. The facts 
as they have been for a day, a week, or a 
month are worth something, but a statement 
covering a year is still more valuable. 

THE PAST IS SECURE AND MAY BE 
RELIED ON. 

No publisher can be certain what his circula- 
tion will be for a year tocome. He may be dead. 
His office may burn. His paper may pass into 
other hands. He can be positive, however. 











how many copies he has issued for the year that 
has passed, and adyertisérs think that they can 
judge more intelligently from a true statement 
of what a circulation has been than from any 
sort of a statement of what a publisher be- 
lieves that it will be. 


SIGNED WITH A PEN. 


Acirculation statement to be entirely satis- 
factory should be signed with a pen, but nev- 
ertheless, when a statement is signed with a 
pencil, legibly, with due care and apparently 
in good faith, it may be accepted. If signed 
with a hand stamp, or with initials only, or by 
some person whose authority to sign is not 
known or stated, it cannot be accepted as one 
the accuracy of which it will be safe to guar- 
antee by the usual $100 forfeit. 


IT MUST eaten‘ - nome UNDER HIS 


When the report or description of a paper 
that has been forwarded to a publisher for re- 
vision comes back bearing a mark of acquies- 
cence, or bearing no mark whatever, its return 
will be taken as evid that the publisher has 
examined it and had no corrections to make; 
and the same will be treated as from the hand 
of the publisher just as much as it would be if 
accompanied by a letter bearing his signature, 


AN ERROR MAY HAVE BEEN MADE. 


When a publisher states what has been his 
average circulation for the past year, and the 
statement is made definitely and is fully signed 
and dated (but without giving the exact figures 
of each issue), it still fails to entitle him to 
the rating letter followed by one asterisk, be- 
cause the Editor of the Directory ought to see 
the figures by which the result was arrived at, 
so that he may know that the calculation was 
made with careandaccuracy. A mistake may 
have been made, which a glance at the figures 
would reveal. In cases of this sort, where 
the publisher’s statement appears reasonable, 
and_ the average shown is considerably higher 
than the lowest significance of the rating 
letter, to which it appears to entitle him, 
the letter may be accorded, followed by 
one asterisk, or two, whichever the case seems 
to warrant. 


THE ERROR MAY BE UNEARTHED. 


Asufficient reason why it will be better that 
a publisher’s statement (unaccompanied by 
figures in detail) as to what has been 
his average circulation ought not to be 
accepted bythe Editor of the Directory as en- 
tirely satisfactory may be found in the un- 
doubted fact that no publisher can tell what 
his average circulation has been without first 
having caused the figures to be set down and 
the necessary calculations made; and when 
that has been done, he may just as well 
send the figures themselves to be placed on 
file at the office of the Directory. The figures 
in detail are more convincing, and an examina- 
tion of them wil! prove that the calculation 
was accurate, or afford an opportunity for the 
discovery of error if any has been made. 

RATED WITH ONE ASTERISK. 

When a publisher has furnished a statement 
that is believed to be true, covering the period 
of a full year, but not definite enough to 
permit his circulation to be stated in exact 
figures, a rating letter is assigned in accord- 
ance with his claim, and is followed by one 
asterisk. 
ACTUAL AVERAGE AND SMALLEST 

ISSUE IN A YEAR, 

When a publisher furnishes a true statement 

in detail showing the actual number of copies 
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of each and every issue for the preceding year, 
the aggregate number and the average each 
issue, the statement being dated and properly 
signed, he shall be rated “‘ actual average for 
the past year"’ (giving the av: number 
shown by the figures in the report), Whena 
publisher states truly that ** no issue for the 
period of a full year preceding has been less 
than a certain number,” the statement being 
duly dated and —s paper shall be rated 
** smallest issue during the year” (giving the 
number shown by the report). 


CIRCULATION RATINGS 
CLASSIFICATIONS. 
The classification and rating is determined 
by what is believed to have been the regu- 
lar issue of the publication for an entire 
year preceding the date upon which the 
statement is signed; which date will not be 
earlier than October 1, 1893, or later than 
January 16, 1894. 
A QUIRE AND A REAM. 
A quire is 24 sheets, and not 25. 
A ream is 480 sheets, and not 500, 
TWELVE SHEETS AND SOMETIMES 
LESS TO THE QUIRE. 
Areport giving the number of quires used 
each week may mean for an eight-page paper 


AND 


one-half the actual issue reported in quires. 
A $100 forfeit has once been paid upon a de- 
ceptive circulation report of this sort. In 


each case of this kind it is found advisable 
to look at the paper. If a paper has four 
pages there are 24 copies to the quire. If 
eight pages, it will not be safe to allow for 
more than twelve papers tothe quire, 


INDEFINITE INFORMATION NOT 
VALUABLE. 


A circulation rating shall not be increased 
on the latest information received from a pub- 
lisher unless it is such as will justify the Di- 
rectory in guaranteeing the accuracy uf the 
increased rating. 

RATINGS CLASSED TOO HIGH, 


If the Directory rates a circulation too 
high that closes the door to any information 
on the subject from the office of the paper. 
The publisher thinks he has nothing to gain 
but something to lose by agitating the matter. 
On the other hand, a paper that has actually is- 
sued a larger edition regularly than it is cred- 
ited with is more willing to give information. 
In cases of uncertainty it will tend more 
toward accuracy in the long run if a paper is 
classed a little too low than if it is classed too 


high. 
QUITE HIGH ENOUGH. 


If a publisher returns a report without any 
remarks about his circulation rating, or fails to 
make any response to the application made to 
him for definite information, it is to be taken 
as an admission that the rating at present ac- 
corded him is high enough, whatever else may 
be said about it. In the absence of other in- 
formation the rating in such a case is gener- 
ally reduced one step. 


TWO ASTERISKS—AND ONE. 


A rating stated by a letter either alone or 
followed by one asterisk (*) is considered to 
have been reduced ONE STEP if two as- 
terisks (**) are attached. A rating by letter 
followed by two asterisks (**) will be reduced 
one step by changing it to the next lower rat- 
ing letter also followed by two asterisks. A 
rating in Arabic figures is treated as if 
it _ a letter rating followed by one as- 
terisk, 
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DEFINITE CLAIMS, IN GOOD FAITH. 

Where a publisher claims a higher rating 
than has been given, and seenis to be in good 
faith, it may be permissible to refrain from 
reducing the rating, even although the pub- 
lisher’s method of setting up his claim for a 
higher rating is not as definite as it ought to 
be; but a rating is in no case to be advanced 
on any other than a definite claim, the accu- 
racy of which it will be safe for the Directory 
to guarantee by the usual $100 forfeit. 


HIS AVERAGE ISSUE, 


In cases where a paper reports that it 
printed a certain specified number each and 
every issue for the year past, the same num- 
ber every issue, it shall be reported ‘‘ aver- 
age’’ instead of *‘ smallest edition.” 


THE PINK CIRCULAR. 

When a report is received which does not 
entitle a publisher to as good a rating as it 
may be possible for him to have if he would 
take more care in making out his report, a 
communication is sent to him, indicating 
what sort of a rating he will receive, and con- 
veying the information that there is still time 
for preparing and sending in a report such as 
will entitle him to a better rating if he desires 
tosendone. ‘The circular conveying this in- 
formation is spoken of in the office as the 
** pink circular.” 


REPLIES THAT DO NOT FIT THE 
CASE. 


When a reply to the pink circular is such 
as will not change the rating already decided 
upon, but makes it appear probable that to 
return it may yet bring such information as 
will lead toan improved rating, it may be re- 
turned, but no record need be kept of the 
transaction, because in the absence of further 
information the case stands precisely as it did 
before the communication that was returned 
came to hand. 

TWO ASTERISKS. 


When a publisher furnishes a statement, 
upon the accuracy of which the Editor of the 
Directory does not feei warranted in risking 
the $100 forfeit on t of indefiniteness 
of expression, not being properly signed,or 
from any other irregularity, the paper in such 
case is not always rated in the class that 
seems to be claimed for it, and the rating as- 
signed is marked with two asterisks. Where 
one asterisk is given the ratingis always in 
accordance with the publisher’s claim and its 
correctness is guaranteed. Where two aster- 
isks are used the rating may or may not be in 
accordance with the publisher’s claim, and 
its correctness is not guaranteed. 


CIRCULATION RATINGS EXPRESSED 
BY LETT e 





Publishers who refrain from furnishing any 
information about circulation are rated by 
capital letters, the meaning of which is made 
known by the key. These ratings repre- 
sent the opinion of the Editor of the Direct- 
ory at the time of going to press, d 
upon information obtained from outside 
sources, and uninfluenced by any recent au- 
thentic information from office of publication. 


RATINGS TO BE REDUCED. 


Inasmuch as it is so plainly set forth that it 
is desired that circulation reports shall cover 
the period of a full year, a statement of actual 
issues, when it comes to hand covering a 
shorter time than a year, shall be considered 
as indicating that a statement covering a full 
year would show a lower average issue. 


CIRCULATION RATINGS CANNOT 
BE OMITTED. 

The Directory is intended to contain 
plete catalogue of all papers pub . 
aud neither the name nor the circulation rat- 
ing of a paper can be omitted in response to a 
request to that effect. A compliance with 
such a request would cause the Directory to 
be less than complete. 

NEW PAPERS NOT RATED. 

When the name of a paper appears in the 
Directory for the first time, no circulation 
rating is ever accorded, 


SECOND-CLASS MAIL MATTER, 

Unless there are strong reasons to the con- 
trary, the name of a publication that is not 
admitted tv the United States mails as second- 
class matter will not be entered in the Direct- 
ory. 
PAPERS NOT TO BE CATALOGUED 

TWICE. 


a com- 
rarer 





In revising the Directory for 1894 that feat- 
ure which formerly led to cataloguing, under 
one paper, the name of other publications 
issued by the same publisher, is omitted. 


WHERE IT SHALL BE CATALOGUED. 


In cases where a paper is dated from two 
places, it is indexed under the one where 
it is entered as second-class matter ; but may 
be described as ‘“‘dated also at’’ (naming 
the other city or town). 


ADVERTISEMENTS, 


As fast as advertisements are received they 
are put in type and a prvof sent to the 
advertiser. After waiting a suitable time, an 
electrotype is made of the advertisement, and 
the position it is to occupy is designated. 
Care must be taken to avoid selling the 
same position to two persons.: See back of 
pink circular. 


MEMORANDUM OF PLAN OF PUB- 
LICATION. 

The printer began the revision February 
rst. The type was kept standing in galleys 
without being made up in pages, The first 
revision was completed March rsth. 

Making up forms for the press was begun 
March 16th. The only corrections in- 
tended to be made in the galleys were the 
insertion of references to advertising pages, 
Other changes were made for sufficient rea- 
sons, but they were few. 

Four (4) forms a day (64 pages) were 
printed, all the printing was completed April 
tsth, ‘he book wascompleted April 30th. 


WEEKLIES IN CONNECTION WITH 
DAILIES. 


In cases where a daily and a weekly both 
have the same rating, and both are to be cut 
down according to rule, no new information 
being received, the weekly shall be generally 
cut two steps instead of one; cause the 
tendency of the times is to greatly reduce the 
circulation of weeklies, peopie nowadays pre- 
ferring dailies at the low prices at which they 
are now sold. 


RULES FOR OBTAINING AND EN- 
TERING NEW NEWSPAPERS. 


The names of new newspapers for the 
—- Newspaper Directory we e obtained 
rom— 

ist. The list of pericdicals entered at the 
Post-Office Department at Washington as 
second-class matter. 

2d. The lists of newspapers printed by the 
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or ne 


ive P pap 





various P 
unions. 

3d. Newspapers referred to in press clip- 
pings and current correspondence. f 

4th. New newspapers reported to the Direct- 
ory by other publishers during the work of 
revision. 

h. Other published lists and catalogues. 

ach new newspaper that is heard of was 
looked up, and a postpaid wrapper mailed 
for a sample copy. 

Ona pas at least a month pre- 
vious to commencing the work of revision, 
another wrapper was sentto every new paper 
for a late copy. 


COMBINED CIRCULATIONS. 


Where one or more editions are issued by 
a newspaper for another town or village, in 
the catalogue, afterthe word ** publisher,’’ the 
words “ prints an edition for” [naming town], 
or “prints special editions for neighboring 
towns ”’ shall be added, and thecirculation rat- 
ing in such cases reads “combined circu- 
lation.” All other mention of the extra “* edi- 
tions’? is omitted. 


EPHEMERAL PUBLICATIONS 
OMITTED. 


The object had in view in publishing the 
Directory is to make it an actual catalogue of 
the legitimate press, It is desirable that pub- 
lications of ephemeral character, such as are 
not legitimate periodicals in fact, shall not 
appear, Inorderthat some rule might obtain 
by which it could be decided whether a paper 
shall be catalogued or not, the following is 
adopted: 

Rute.—If in doubt whether a publication 
shall be included or excluded, ALWAYS 
EXCLUDE IT. 


FINAL APPLICATION, 


To every newspaper from which no response 
is received in answer to the October rst 
communication, or one of November rst, 
printed on blue paper, which was mailed to 
every paper that had conmiplained of an im- 
proper rating in the preceding edition a 
final communication was sent January rst, 
1894. Papers responding to either of these 
applications for information were indicated 
upon the revised copy sheets. An examina- 
tion of the office files was made for a copy 
of each paper that failed to make response. 
Such as were found were examined and noted. 
To such as were not found, a wrapper for a 
sample copy was mailed, ina return stamped 
envelope, and if no copy or any information 
was obtained before = aed rst the paper 
was still catalogued in the Directory, but in- 
stead of a circulation rating, the word “‘cir- 
culation” is followed by a dagger (+), which 
indicates that the paper may be dead, 


Without advertising patronage it 
would not be possible to issue a news- 
paper directory : for the sale of the book 
is not sufficiently great to repay the 
cost of publication, which for the edition 
of 1893 exceeded $20,000. In times 
past it has been the custom to accept 
advertising orders payable in exchange 
advertising. This practice has been 
most unfair to good papers and re- 
sulted in burdening the volume with a 
mass of advertisements so great that 
it may be doubted if they were of much 
service to any one, It compelled a 
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good paper to pay an exorbitant rate, 
in space as good as gold, while in some 
instances papers of very little impor- 
tance used whole pages for which their 
own columns could hardly make a suit- 
able return : and some of these, by ceas- 
ing to exist, avoided paying anything. 
The injustice of this method was made 
plain by the experience of 1893: the 
book for that year having contained 
$130,000 of this exchange advertising. 
A persistent effort to sell this space to 
leading advertisers at twenty cents on 
the doliar failed to find a purchaser or 
even to secure a bid. In the edition 
for 1894, although the price demanded 
for advertisements has been lower, the 
number sent in is barely one-tenth as 
many as in preceding years. All are, 
however, from papers of importance. 
All set forth statements of interest to 
advertisers. Every one is paid for in 
cash, and has a position that makes it 
certain to be seen at a time when the 
users of the book are making plans for 
an advertising campaign. 

After an examination of the new ar- 
rangement and its select advertisements 
every observer admits that now the ad- 
vertisements are a valuable feature, in- 
teresting and useful to those seeking 
information, and satisfactory and profit- 
able to those who have been wise 
enough to incur the expense of placing 
the most salient points in favor of their 
journals conspicuously before the eyes 
of those who are glad to know the 
facts that the publisher has conspicu- 
ously and tersely stated. 

Progressive publishers of successful 
newspapers perceive that, inasmuch 
as the Directory circulation ratings 
deal only with what the circulation of 
a paper has been for the period of 
twelve months preceding the date of 
the statement upon which the circula- 
tion rating was based, it is a valuable 
privilege to be able to obtain space in 
which there may be published simul- 
taneously a statement calculated to in- 
terest the advertising public on the 
subject of what the circulation is at 
present, or wili be for a year to come. 

The publishers of the Directory 
guarantee the accuracy of their own 
ratings by a $100 forfeit; but state- 
ments made in an advertisement are 
taken upon the presumed good faith of 
the publisher responsible for them. 
Of this good faith it is hoped that no 
one who uses the American Newspaper 
Directory may ever have occasion to 
express a doubt, 
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BOUND FOR UTAH. 
Larnep, Kansas, March 21, 1894. 
Editor of Printers’ Ink: 

‘We are preparing to take a trip to Salt 
Lake City overland in one of the finest wagons 
ever on the road, We expect to do the coun- 
try in advertising some company. We have 
a fine band of six pieces, and are prepared 
to give entertainments in every place we pass 
through, if necessary, to advertise it. 

We are known as the celebrated ‘* Palmer 
Family.” We have made a trip to Florida in 
the same business for other companies. Can 

ou get usa good contract to advertise some 
frm on our way? We can go any route sug- 
gested by the company. If you wish we can 
send you photograph of our outfit and further 
particulars. sy 

E, Cone, Agent, Box 206, 
eqeemctidiipeen tamer 

Wituiam D. Rein, Treasurer of Radway 
& Co., died Friday, March 23rd, at his home 
in Brooklyn. He was born 66 years ago, in 
Glasgow, Scotland, and for over a quarter of 
a century placed all the adv ertising of Rad- 
way’s Ready Relief. 


oo —____——_ 
Classified Advertisements. 
Advertisements under this head, two lines or more, 
without iienian, 25 conte a line. Must be 
handed in one week in advance. 
WANTS. 


PROCURE estimates of Dodd’s Agency, Boston. 





‘}.HE ST. NICHOLAS MAGAZINE wants your 
ttention, and ceserves i 





~~ Cotumbien stamps _ bought 
E. T. PARK Bethlehem, Pa. 


x zou wan wanta ret cinsaiman for bus. mgr. and 
ulator address “B.C ”’ care Printers’ Ink. 
xx %s 614 envelopes ge printed a at $1.50 Ema thou- 


t 2c.) want- 


LL values Columbian seam stam 
.» Detroit. 


ed. CRITTENDEN & BO: 
LLUSTR’D features for ne id advrs. 
HARPER ILLUSTRATING 8 = ‘Colembus, 0. 
—- wanted. Samplesand te terms free. Send 
6c. postage. SWANK MF‘ ., Fremont, O. 
Express ‘press Puzzle for advertise: 
S per M. Sample 10c, OUR 


(except 
MAN 


) Nee State 


A dandy. 
HOME, Rose, a 
W4Arce CAPS—Photo-enamel portraits, #5. 

or an otograph. ROCK- 
woop, D. 1440 Broadway, N.Y. ae 
W ASTED—Orders. at 10 « at 10 {Soo etre a line, o~ 5 a 
wee! r 5 ro 
O. L. MOSES, 132 Nassa Md mu Bt. ise 
AS ee free. California Gorertce 
a ~X or_rather smell. 
BUTLER, M. D., Cal. 


66 5 MALL TALK ABOUT BUSINESS.” By mail. 
vopet, cents; cloth, 75 cents. FRE- 
M PUBLISHING AISHING CO., Fremont, Ohio. 
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MALL TALK ABOUT BUSINESS.” A 
) catchy booklet tells about it—sent free. 
FREMONT PUBLISHING CO., Fremont, Ohio. 
Ge —_ ocms printer, capable of ng 
x office, wants position at $12 a 
week. oe PK NTER,” 1424 Micl 14% Michigan Av., Chicago. 
Yor: man with experien experience wants situation 
ess manager of first-class country 
r. Best. reference. Address “J. P., Box 
Printers’ Ink. 


RINTER—Thorough all-ro all-round hand, foreman 


YE two offices, married, wants good ition ; 

has some experience in reporting. P.G AM, 
Herald, Montclair, N. J. 

ANTED—A first-class manager of advertis. 


ing. of “ aepeen, on class or trade jour- 


mob, 2 PO 


rinter, eit! her part or whole 
re Ink, 


OM." Printe 





PRINTERS’ INK, 


Powe IN wanted as chief clerk in advertising 
dep’t of faily P r by Je young man, thor- 
mperate 


gughly, ax Sg — Stinters’ Ink , reliable. Ad- 
Denarge lead N. Y. dailies e1 segiey me me to ope. to 
ir tape ey: vertis- 


ronage. Ww rite and I'll tell ier Te 
ie RUBER B. KING, 89 William St., N. Y. 


NY one who wants iting-machine 
can save time, money and vexation b 


ting the best—a Remningeon. of course. 

OFF, SEAMANS & BENEDICT, New York. 
ESTERN hustler would like to put valuable 
experience a 000 4 

monthly publication in New Yo 
fortune. Gil references. 
care nters’ 


EWSPAPER men and advertisers use checks. 

not use a check punch?! If you are 

up te date write us for commission off “ The 

dard.” W. z. ora = To CO., 201 Center S8t., 
N.Y. Live agents 


Wine pa a Pavia d iy ap ee a an = 
son eure, ion ot edn ot Soe 

iddletown, 

to tobe. — oh oo A 

eae << should address, with full hi. J r, 

Slog ght sho kettstown, N. J. 


yer agg Apeil ‘Ist, a first-class ‘advertising 
ie hee ee oe 
in clo » 

and hat “advertisements 
” care 


new eae r is 
to P.O. Box 1180, 


MAN t 
pe country: powwe 





Experien 
furnishing 8 
| anes _ erences. Adiress “J. H.,” 
Printers’ I 

eonteen circulars, | eo dis- 
i Sributed | in District of ‘Colum and ad- 
Srneng, bone nailed up; paint wall, bul- 


; Signs 
etin, barn i fence e advertising mailin; 
and addressing. Sfariin CO, 
Washington, D. Deo. 


([HOs8e who issue catalogues will find our latest 
collection of a cries ao. ond a 


poe ade designs of embossed from one 

ve colors each, — its w ght mn id. The 
caition is limited, Sent sali or Dy oo in 
amos GR Sverre, co., 


Holyoke, 
\ HAT can we do for you in Washington? 
Commissions for put lishers, advertisers 
and others ig at moderate prices. Inter- 
views par ge rary and news articles pre- 
pared, and ~ ry alg n the De; 
ments. Save yourself a to the Capital b 
writing to ASS TATED TR! DE & INDUS pital by 
PRESS, 918 F'St., N. W., Washington, D. C. 


ORRESPONDENTS WAN WANTED—Everywhere ! 
Bright, ns, young ae ah. = across 
paragra) news items y that are ex- 
actly in att Inr’s line ae rhey must be 
of interest to advertisers. 1 such items 
are welcomed. Send aon 
= — shall be 
receive the pa 
} ty how to lend effective by townnd yard maki 
better. ress communications to PRI 
ERS’ iN New York. 


Sot lane wanted by an adve: 
= — —— a 
rst not much of 


~ 
= 


any person en ng me. 
referred. gteain ection to traveling. Address 

OHN W. SCOTTFORD, care P. O. Box 606, Port- 
land, Oregon. 


RINTERS’ INK likes to see what sort of circu- 
i people use who seek advertising patron- 

- you are an advertiser and get a lot of 
is om be literature, we want it! Tell your oy 

to save it for us! Send us every rday ali 
that have accumulated within a week. If what 


m,and another and another, just as long as 
e lot you send is larger t yo m any 

- +. person. Please observ from 
a rs or others who use yt for the pur- 
—— Lo hg aoe seroagee are what is 


Tanted—n06 0 aS INK, 1 usiness a Ad- 
dress PRI INTERS’ 1 10 Spruce St., New York. 














PRINTERS’ INK. 


ADVERTISEMENT CONSTRUCTORS. 
GT. NICHOLAS. ‘ 
= 


CAsarOL service at Dodd’s Agency, Boston. 


GFE JONES’ BOOK, mentioned below 








rbilt Bldg. Medical ad, $5; 6, 
ARLES AUSTIN BATES, New York, Vander- 


Medical ads and circulars. 





( 
be 


lt Bldg 
Cuan AUSTIN BATES, iy td a 
c# 
/ derbilt Bldg. 5 re’ 
ARLES AUSTIN BATES, New York, Vander- 
goods. 
series ads for interior ~ ee 4 for 
xt G. BEACH, Rochester, N. Y. 
apis AUSTIN BATES, |, New York, Vander- 
ilt Bidg. Advice—criti icism— —plans. 
Cs 
‘A 
derbilt Bldg. “ Ads that sell goods.” 
mais AUSTIN E BATES, New Fork. Vander- 
Bldg. riced.” 
7 HO’S MOSES ! He writes ads, eirculars and 
like things. Lock Box 283, Brooklyn, N Y. 
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f° ACKS and announcement 
points ; nia logical. el _. WW BRETT, 395 
ntral Park City. 


jon. BOOK tells ce he writes ads that will 
e your to 


greatly increase bi 
merchants. CHAS. F. JONES, 337 Fourth Av., 
Louisville, Ky. 
(COUNTERFEITING no not ne . 

make mone enough bby using myo 
ads. Send rf re or Eich. ™Y fort fore. 
JOHN B BRECHTING, Gran 


sé I mo < Ideas for ee ndveionrs” 6 50 illus. 
70 styles of seoer ee ads. 


Beene of val Vip xd 


pages. pte ay” ‘peat 
ALLETT, publishe er, 78 Read am 


END me copies of your ad carat and ont ion bt 
rove them. If I do improve them, you 


if I don’t, there’s no 
rhaps too small. But 'm 
Saunens now ; ny Y profits come later. 
MOSES, Lock Bo Y. 
Eto hotel needs a folde: or small booklet. 
4 


S 


for it; Pp 
ter new 
T M. 


Brooklyn, N. 
to inclose = —-, Co out. tL is the 


wey a hote wt. J ¥, such 
aa ra . Booklets, wu 
Ww oN. Es: Bea yo? a der. 
N.Y. “ Booklets 
¥ oa are looking for an: for an a aie with sen- 
sible originality and business-bri 
ment, send me and the Poy ou 
bodied, and V’ll make it. ill up three to 
select from. If I don’t fit your fancy I'll t 
meee refund. Fair gs eh? er esti- 
ven .f = mag Se JED 8c RO, 
Box 6, tation oklyn, N. Y. 





SPECIAL WRITING. 
OME of ted, aed gre 4 wosklios oe 
co copy.” It 8. HAM. 
MOND: Newport, R. I. oh ~~ 
hw mail three regular s size bottles Persian 
a rm Cure, best in the world, for follow 


notice : 
rn Cure, 
St. 








is 


HARLES AUSTIN BATES, New York, Vander- 
bilt Bldg. 5 retail ads, tail ads, $5. 
bilt Bidg. 13 ads—just fc for luc! 
ARLES AUSTIN BATES, New York, 620 Van- 
c# 
bilt Bidg. They n merzly sell 
U* TO-DATE ads. They'll onee Bye DU- 
PORT, 
ote AUSTIN BATES, New York, Vander- 
bilt Bldg, “ Ads that si sell medicine 
Cn AUSTIN BATES, New York, “emma 
bilt Bldg. Booklets for klets for any business. 
C4. de 
bilt Bldg. 
* Best—not highest p' 
came Ayer BATES, New York, Van- 
s) ‘S%. NG/SR, G2 
RRR SGN 


HARLES AUSTIN BATES, New York, Vander- 
bil 50 retail ads, $25. 
retail ads, $5. 
N. Elm 8t., Westfield, M: 
N EW 
$i. 
RLES AUSTIN BATES, BATES, Wr York, 620 Van- 
$20. 
¢# 
ARLES AUSTIN BATES, New York, 620 Van- 
derbilt Bldg. Crisp, co’ convincing circulars. 
Saiz 
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ADVERTISING AGENCIES. 
A™ indorse ST. NICHOLAS. 


G IVE Dodd’s Agency, Boston, a trial. 


Ds you advertise? If so, address A.G.CLAY, 
Bath, Me. 
EO.8. pS tg nt for 
BN. Y. dailies. w. tan Bie rene ee 
EWSPAPER ain Purchasing 


and 
Agency. 19 East 14th St 14th St., New York. 
DVERTISING. City and country rs. 
See GEO. W. PLACE, PILACE, 52 Broadway, RY 
BRYANT’S Newspa Newspaper Adv. Agency, 
N.3 Bridgeport. rt,Ct. Aa colibited t for all pub’ns. 


~ OLICITOR, uaintance among advrs. 
INTERSTATE ADV. AGI . AGENCY, Kansas = 


100 LEADING dailies, cir cire. 6, 
FLETCHER ADV. “ADV: AGENCY. Cleve xd, S. 


F you have in mind eae a line of advertis- 
I ing anywhere, ag sy CRANS, Room 4, 
No. 10 Spruce St. y- 

F - intend to advertise ir in any manner ae the 

C., consult us. HERMAN J. MARTIN CO., 
1902 7th St., Washington, D. C. 


[Faerie etre t eNE BVT 


an 

ADVERTISING CO., 10 . 10 Spruce St., New York. 
ICKS’ New: r er Advertising Agen 

H WILLL AM HICKS, proprietor, 

jassau St., New York. 

LIVE Washington letter letter in exchange for ad- 

vertising 8 in you : ee. rite us. 

HERMAN J. MARTIN CO., 1902 it., Wash., D.C. 


HARLES H. FULLER’S NEWSPAPER ADV. 
AGENCY, 112-114 Deestecs, s ee il., 
Temple Court, New York 
timates cheerfully furnished a, 


YONGRESS is in session. V We are co 

/ ents and oie 2 coe perwe eg rey 
the U.S. Write us. RTL 
1902 7th St., W: 


WV AXTED- Orders for advertising space in 
ing 


nd 
over 
N CO., 





PRINTERS’ INK. 


P UBLISHERS’ COMMERCIAL UNION, 8% 

World Bldg N. a Eveni ae Bl Chi 
cage. Furnishes of adve with credit 
ra - -Ly a> ay collections. Send for full 
parti . Yearly service, $15.00. 


_ & of Bugs names of the most prosperous 


rs in Aroostook, the most prosperous 

pS > ‘Haine; poo rand who have money to 
ny = ~ they wees _ who are not drummed 
Price of list $3—cash order. 


‘f SMITH, Fort Fairs, Maine. 


ADY. ERTISING } NOVELTIES. 


ADVERTISING rates invariable in ST. NICH- 
OLAS 


Af AeSaROte—Beazsitel calendar in colors. 
1 Send stamp. BIGGS, Box 645, Louisville, Ky. 


EWING machines will boo a boom your circulation 
Write for lars and prices. FAVORITE 
MFG CO., 342 aes Ave., Chicago, Ill. 
MAKE a silver-plated ink-stand, fit it up with 
two fine bottles and place your advertisement 
on it. It is attractive, se le, cheap. H. D 
pen Ansonia, Conn. 


e purpose of faviting announcements 
Fo of Oe eeoee oar nny likely to benefit 


reader as well as advertiser, 4 lines, 25 words or 
less, will be rted under this head once for 
one dollar. 


OOKS—The literary hit of hit of the pene is entitled 

“ Ships that Pass in the Night.” We have 
added it to our list of elegant premium books in 
our Golden Gem Lib: . Send five cents for 
= le e cop and p-.. to OP- 


ING CO., 53 Rose Street, N. . 3 








BOOKS, 


ARSER SIGNALS, a manual of pg 

hints for general nag ice, by 

mail, 50 cents. ddress PRINTERS’ INK, 10 
Spruce St., New York. 

OOKS FOR PREMIUM USERS—The best ever 

offered at a low price. Send five cents for 

sample copy. OPTIMUS PRINTING CO., 53 
Rose Street, New York. 


90 u IDEAS on advertisement composition is a 

vag pamphlet showing ninety different 

: onge se gy advertise- 
ment can isplay dve g managers, 

blish ae = end -_ others should have a 





Music AND Drama and lead 

SeGusemante siren for first class business, if of- 
mediately. Send Mad and state time. 

INTERSTATE ADV. AGENCY, Kansas City, Mo. 


BILLPOSTING AND DISTRIBUTING. 


R H. JOHNSTON, advertising distributer. 
e 1531 Franklin Ave., St. Louis, Mo. 
CF sam nples, etc etc., rae Ad- 
ess J. H. HOELZER, Dundee. 
DVERTISING distributed, si viene nd 
painted. JOS. A. SINGLER Port Clinton, 0. 
C® CULARS distributed. 8 mecvice prompt, effi- 
cient, Sgt covers 40 sin Mass 
. THE CENTRAL N. E. “ADVERTISING 
cé., Winchendon, Mass. 





ADDRESSES AXD ADDRESSING. 
GT. NICHOLAS. 
OvE latest directory —10,000 cash, 2 addresses, 
10; 250 ladies’ names, Jan., a 
MA] $i. NA ite 
IRECTORY CO., Batavia, N. 


Cash or adv. 5 
$3 BUYS 1891 directory rectory of wt ane _— _ ae 


oe agg (6, a names, he d oc- 
eupacto - ube ‘armers ; t: a nn vier chrouler- 
'WLES, Hardin, Mo. 


mova i letters, 's, typewritten, $1.25 per 100 
Large pe romptly executed. Envel- 

opes addressed ; addresses furnished at low rate. 
G. P. VAN N wre, Masonic Temple, Chicago. 


pEasons who have facilities for wBeiee ‘ont ad 
vertisers and pe ee into c hrough 


aw 9 of names and may agnounee them 


dresses 
4 lines, 25 words or less, under this head once 
for’ one dollar. Cash with order. 


copy. Se ay for 25 cents. Address THE 
ND PRE TER CO., publishers, 216 Monroe 


Be Chicago 
ILLUSTRATORS AND ILLUSTRATIONS. 


St NICHOLAS, 
\ OOD ENGRAVING. Best york a H. 
SENIOR & CO., 10 Spruce St., 


I ESIGNS, sketches and esos pone drawn. 
E. LUTZ, 165 West Ave., Buffalo, N. Y. 
++ -—__- 


PREMIUMS. 
ssBox o’ Brownies” (rubber stam retail 
25c.) cones SUPPLY CO., New aven,Ct. 


O's catalogue has the best premiums. HOME 
BOOK COMPANY, 142 Worth St., 


NewYork. 
=wine machines half price to publishers. 
Lists free. AM. MACHINE CO., cago, Ill 


§t.X NICHOLAS celebrates his twenty-first birth- 
day so successfully that the first edition of 
the November number is all sold. 


7. EWSPAPER poemieme. The latest ideas in 
iN parts and ¢ lete books. ARIEL BOOK 
Cco., tis Market Ste hiladelphia. 


DNV! Increase your machines are_the_ best. 
mY increase your circulation. FAVORITE 
FG. CO., 342 Wabash Ave., Chicago, Ill. 


OOKS FOR a us five cents 
and we will m a yee copy of our Golden 
Gem Library, the 5 mo — eee ee cent 
books ever produced. They r 25-cent 
high class novels. Some Of “the latest literary 
are in the list of titles. Special rai 
—- users. OPTIMUS PRINTING "00, 3 
se Street, New York. 














NEWSPAPER INSURANCE. 
a t gna nd future business using 
NICHOLAS wy 








> 


TO LET. 
ADVERTISING space in ST. NICHOLAS. 


ro a —_— in fice in buil No. 108 ruce 
rs lighted: steam heat. 


and wat 
pa. io lights 
vided into several po 2% ry a iv 4 
For further particulars address GEO. P. 
ROWELL & CO. 





——— + 
MISCELLANEOUS. 
S* NICHOLAS. 


|e a dealing with Dodd’s Agency, Bos- 
nn. 


V AN BIBBER’S 
Printe: 


ters’ Roll ae 
$18 


SAFE. We pay fre pay freight. Send for circu- 

lar. ELGIN SAFE Ct SAFE , Elgin, Ill. 
roe wife needs 50 written cards, 50c., with 
ress, 75c. Samples, 2c. stamp. WELLS 


com’ L SCHOOL, Syracuse, N. N.Y. 

K eae PILE EXTERMINATOR is con- 
ied to be the simplest and most ef- 

fective remedy for the cure of piles a4 known or 

discovered. .o its i a oe city, 

two years ago. we been rom- 

m~ among t the > Dumber being one ex- -Mayor A. 

A. Skiner, who was cured in two weeks. C! 


agt. Morrisson Plummer & Co.; New York agt., 
all & Ruckel. P. KENDRICK, Trenton, N. 
ELECTROTYPES. 
DVERTISING ELECTROTYPES. Patent 
é light - Seas, metal backs. Best 


Prompt service. Wood or metal WM. 1. ‘Bart. 
NUM & CO., Electrotypers, New Haven, Conn. 


I at ag cuts for newspapers or maga- 

zines. A practical way, in a practical] es- 
tablishment, by a practical nstructor. Address, 
for terms, etc., D. C. BITTER, 76 Dearborn St., 
Chicago. 








W RITE me, stating size and quantity of elec- 

sores that you uire, whether wood 
or metal backed, and —¥: uotation which 
will iy io money. E. T. KEYSER, 15 Beek- 
man St 


\uavt ES is preferred by advertisers be- 

/ cause it is 10 per cent cheaper than other 
wood or te base cuts; it is so light for mailing 
purposes you save the ‘cost of cut. Prints on 
wood as well as a s oom cut die. Sarr pes 
and cellu — ry manufactured by the 
J.F. W. » Ealtimore, Md., U. s A 


ADVERTISING MEDIA, 


700,000 MASONS. Tell them about your hotel in 
( AMERICAN TYLER. at Detroit. 
J Neh hontg 8 GUIDE. Mailed on ee of 
STANLEY DAY, New Market, N. J. 
I ARDWARE DEALER’S MAGAZINE. Send 
for adv. rates and copy. 78 Reade St., N. Y. 
I COVER the State of Indiana. 13 leading dai- 
lies. FRANK 8S. GRAY, 12 Tribune Bldg., N.Y. 
A RY rson advertising in PRINTERS’ INK 
+\ to the amount of $10 is entitled to receive 
the paper for one year. 


OMINION Newspaper paper List ° weekl 
I on 32.236, SNADA READY 


Sworn circulatio’ 
PRINT CO., Hamilto 
A DVERTISERS— oes = a per line ; cireu- 

lation 20,000. Best medium on earth. CRIPE’S 
MMERCIAL it REPORTER, Marion, Ind. 

THe OPTICIAN AND JEWELER guarantees 
circulation 25,000 copies each month among 

people who buy. $6 5 Maiden I Lane, New York. 

| a 'PRINTS—AIT sizes ; low prices ; varied 

ial news service. UNION 
PRINTING Gt COMI ANY, 15 Vandewater St., N. Y. 


PRINTERS’ INK. 
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Ts METROPOLITAN AND BD RURAL HOME, 
N-Y., an cultural and family journal, is- 
sues over 500, monthly. | It pays advertisers. 


4 hey HEARTHSTONE, 285 Broadway, N. Y. 
“advance circulation of any 
similar mon‘ in the United States. Send for 
rates and sample copy. 
nis ea $ thy ; a hy hold journal ; 
one mont useho 
yearly, 2c. Send to WATTENBERG’S 
> AGENCY, Row, N.Y. 
\ newspapers of os = cir- 
culation” aty r partic- 
ulars . Sa A. vaAeE) RICHARDSON, "Tribune 
Bidg., N. Y. . Chicago. 
25 “Goubi CENTS a line, ae charge tor ou cuts and 
2 eeeiehras the price of the New 
displays. This rate, for 
pay bn and ch of ‘ion, pays ad- 
vertisers. 
think of it! $6.50 p for a full- 
P he = ad, xx &. in, ina paper'ot 000 000 circulaticn. 
ld cost you d (ifs, for hand- 


It wor 
scents or line is our trial rate. OUR 








bills, 2 
HOME, 


T= DAILY CARDINAL, iblished at 


State, and reac! 
and 20,000 high sch 


‘VHURCH ase An effective medium, 
/ reaching 35,(00 Philadelphia homes. Twenty 


zines pu for rches hes by 
Association, | - &—— 


bn 
versity students 
lars. 


maga: 
the Church 
So. 18th St., Philadelphia, Pa Pa. 


Razeenrry PAPERS—I am special agent for 
the official and leading Inch of the \—* 

rious fraternal orders. oe 5 mes time, in 
18 of the best pa ~t F tes fur- 
a on 8) of a. Rogal’s Arca- 
jum, A. O. Pye of Pythias an: er 

ersot this 7 Ay Send for list and rate card. G 

RANTZ, Special Agent, 1 Agent, 2 We at Mth S8t., ey Y. 


“MERICAN SWISS ISS GAZETTE. (Amerika- 

Schweizer Zeitung.) The only or- 

n of ts ry 300,000 Swiss population in the United 
States. Establi ay B Ado; 


Sey 
communications. To sell your goods 
nish Swiss you must buy space in their Lx 5 
one time: 0 Advertising rates 20 cents a line = 
one time, or #25 an inch for a year. Offices, 11 
ton St., New York. 


‘THE AMERICAN FARMER AND FARM NEWS 
is glad to guarantee to advertisers that the 
apes “word ¢ ¢ eae in - case means “ Paid 

oP oe in character,” “ Na- 
tional in extent, ” and “ 105,000 solid and proven.” 
Advertisers ne that it BS a circulation it pays 
them. Take i. ook a6 journal 
and note 


Building, — York City. 


‘Treant are very few concerns that have or 
can hope to have over 5,000 onraenenss = 





r, orld 


ms to be about the limit of an o: 
itt this is true, then it would seem a reasonable 


ore ~_. for every thrifty business to have a 
ium of communication between that busi- 
an and their customers—in which to say all 
(and more) —_ their traveling — are in- 
struc and in which to illustrate 

of st ge and} rices and recommendation “of their 
, ete., ete. In TE we 8 aren tot Necuwe such as 

can be furnished by 
St., N. Y. ou an . ou sense, and 


this is common sense. Try it. 





STREET CAR ADVERTISING. 
W RITE TO FERREE, First National Bank 
Bidg., Hoboken, N. J. 


I 1G inducements for advertising on the ele- 
val rail s New York, a and 


street cars everywhere. Rates 
sketches free. COHN BROS., Temple Court, .¥. 
A A. J. JOHNSON, 
ire 261 Broadway, N Y. City, 
places car advertising 
otvenmauoney anywhere. 
his figures. 
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FOR SALE. 
ADVERTISING space in ST. NICHOLAS. 


A DvsatEE with Dodd’s Agency, Boston. 


B°yoboiuimare ees 4B 


$3.50 WORLS Wontktttar SE" 


GEND cabinet p! hotograph a and receive 
Gap Pe muniature photos. G. oP AIRFIELD, Wind 


50,000: 
iN OON Columbus, 0. 5 


: atin arto for electroty, are dust-ti md 
and vei -proof. Various sizes. 
lists. ‘Advertisers need them. HEBER WELLS, 
8 Spruce St., New York. 
a Square Photographic Gallery for sale— 
Finest opportunity in America. Technical 
not necessary, but enterpri: man. 
EL, 1440 440 Broadway, } 
Tyexesome illustrations and initials for mag- 
a, eens es gl ——_ a fe 
PSN TLL ILLUSTR STRATING CO. 1a°CO. Newark, N.J. 
EW newspapers. A . A list of the names of the 
N ed started each 


6x9 colored or white 2 cizouines, fy 
cee 000 for techy disp! 


week, fur- 
cation. For terms 
.» Box 375, Box 375, Ridgewood, N. J. 


= SALE— Plant of daily paper ina would 
Fe city of a. Pprice lo ow Woul 


1891. Iga Ugh a 0. Bow 180," Middletown, 1. a 


ey? Ay sold or rented. Valuable 
lines resh letters always in stock for 
rental. write 3 i and prices. Medical let 
ters a hwy, LEFFINGWELL & CO., 112 
Dearborn I. 

FoR 84 SALE—The aa or part interest in one 
he best weekly Rep [<b ay new “ot ti, 8 

in State of Illinois, in hustling vw A oO 
circulation. wag ey ag | patro: and 

Office be fo 


equi und caretane, 
Would 4 pre ee a only, part interest to 

ne per 

of city in new tw 


jocated on main street 
building, built pur- 
posely. Address “ D.,” care Printers’ Ink. 
SUPPLIES, 


AN BIBBER’S 
Printers’ Rollers. 


INC for etching. BRUCE & COOK, 19 
Water St., New York. 
A®} ier | supplies bt bastoont Xa Ya noth- 





ST. NICHO 

‘Hs P ae is printed printed with i a ates. 
pret az Ge ie W. D. WILSON PRINTING INK 

CO., L’t’d, 10 Spruce St., New York. Special prices 

to cash buyers. 


ie Deal. ERS— M. Plummer & Co., 45 
Paracas . N. Y., sell every kind of paper 
os ‘and publishers at lowest prices. 

Pull ie Peeniiey of Printers’ Ink. 


THE INSERTIONS oF wore ADS— 


com- 
pd method of keeping track of the aes 
ur advertisements ever invented. The Geo. 
P. P Rowell xa Adv. Co. have used them for sep 
twelve yous. Address WM. JOHNSTO 
Spruce St., New York. 


7 EWS INKS. 
N Best in the world: warran’ 


I want oun accompanied by a ——. in full 
eee 3 otherwise. Goods eres free 
or 


0 


























noun 





Send copy 


+ paper and tell iind aw press w med 
Le Nad 


ture of press-roo 
HHNSTON, 
Ink Press, 
10 Spruce 8t., New York. 


PRINTERS’ INK. 


NEWSPAPERS 
anpD PERIODICALS. 


——- under this hea this head, two lines enero 


in one week in advance. 


CALIFORNIA. 


US ANGELES TIMES leads in Southern Cali- 
4 fornia. Sworn circulation 13,000 daily. 
F\NLY fourteen weekly ‘Epaese in the State of 
California are accorded a circulation rat- 
ing of more than 7,500 co 4 by the American 
Newspaper Directory for 1 oa aes of these 
is the Francisco Pactric PREss, 
which is — with an average yo of more 
than 7,500 copies. 


CONNECTICUT. 


;s DAY, New London, Gon, is og most at- 
tractive ‘looking paper in Eastern Conn. 


weeny TIMES: Hartford, com. 


"THE HARTFORD TIMES. 
W. O. BURR, Publisher. 
Rorvs H. Jackson, Bus. Manager. 


Daily issue exceeding 12,000 copies. 
ly issue p exceeding 7,000 copies. 


In circulation it ‘outranks any newspa 
New England outside of Boston or Provide: 
Its rates are less than one cent per line or 
thousand circulation. No deviation from sched- 
ule. Results have made it the most seg me- 
oa _—A Ke Mi be or transient adve in the 

tate. : For one inch er (12 = 1 mo., 
$10; ta? 5 3 mos., $20 

New York Office, 73 Tribune Building 

PERRY LUKENS, JR., Manager. 


DISTRICT OF COLUMBIA. 























= 





“§ LERT advertisers advertise in nev E FIELD'S 
WASHINGTON, Washington, D. 


GEORGIA. 


4 bee ~ ENTERPRISE, Smithville, Ga., all home 
print: 1,000 subscri ribers 

POSstTIVELY, the largest—The Atlanta JouR- 
has the largest circulation ratin; tw 

corded to any daily paper in the State of 
ewspaper Directory for 
e iened to subscribers on the 
30th of April. lar issue fora full year 
is set down as verae ng 17,101 copies, and the 
Directory Cpe the accuracy of the rating 
whe * payable to the first person 
oO = prove that the actual issues were not 
The circulation of the WEEKLY JouR- 
7 5 by that of but one other in the 


ILLINOIS. 


» 1 Chimney Corner 


o Ontong, cae 50,000 7 monthly, to 
BUYERS. r Rate, Fg Cents per ine, 
8 rr Rate, 20 Cen' 


INDIAN TERRITORY. 


) Res aos oe its issue of April lith 
’ INK will publish an article on the 
a “ What pa Pin shall an advertiser use to 




















Agate 








is 
this invitation, due credit will be given, and our 

correspondent will be entitled to a year’s sub- 
scription to to peed Ink in payment for serv: 
ice rendered. 





PRINTERS’ INK. 





INDIANA. 
| a ye a 9 Farm and 


I ERS’ Ink will paue an a article on the sub- 
Wass pee adve! 


of Indiana G Contri. 


t 
tench ig te People of from persons i = 


to 
article. If use is made of any erticle #6 cont in 
in response to this padre due credit will 


be it will be enti- 
PRINTERS’ INK in 








ven, and our correspondent 
tled to a year’s subscription hg 
payment for service rende: 


IOWA. 


issue of April 25th PRINTERS’ 
uublish an article on the sub- 
Papers shall an advertiser use 
geome of Iowa!” Contribu- 
m persons who deem them- 

re such an article. If 
is made of any article nme Se in response to 

this invitation, due credit will be given, and our 
co ndent will be entitled to a year’s sub- 
scription to , a INK in payment for serv- 


ice rendered. 
KANSAS. 


ANSAS—In its issue of April 25th PRIvTERs’ 
INK bon pn yes an vies on the subject : 
“ What iser use to reac 
= ple not Kansas?” Contributions are in- 
from persons who deem themselves com- 
petent. = ) peepee such an article. If use is 
made article sent in, in response to this 
pa = By ue credit will be given, and our cor- 
responden' it will be entitled toa year’s subscrip- 
pee to eee ’ Ink in payment for service 
rende! 








I a ey 


ject: “ 
= reach the 
tions are invited 
— competent to pre 











KENTUCKY. 


STOCK FARM’S a » as universal as 
the interest it represents. 


RI-WEEKLY DANVILLE ADVOCATE covers 
the “ Blue Grass.” Annual rates, 10c. an inch. 


Ts LEADER is the only daily in Lexington, 
ma, — 43, waeee circulation is guaranteed 
by th map ond Directory for 1894 
with “S100 fortelt “Its circulation is also the 
greatest in Lexington. 
Kia Tex wil its issue of May 2d_ PRINT 
ERs’ INK will oe aa an article on the sub 
“ What a@ vertiser usé to 
Seaah the tie Of ’ Kentucky ?” ‘ ‘ontributions 
are invi' from persons who deem themselves 
P such an article. If use is 
article sent in, in response to this 
invitation, due credit will be given, and our cor- 
respondent will be entitled to a year’s subscrip- 
tion to NTERS’ INK in payment for service 
rendered 

















LOUISIANA. 


‘le — La., 5col. eae) = home 
ribers. e want ads 
subscribers. W 





+ Smite its issue of May 2d 7 
4 Ixx will publish an article on the subject: 
“ What papers lan advertiser use to reach 
the people of Louisiana!’ Contributions are 
invited from persons who deem Shnenestves 
competent to prepare such an article. If use is 

made of any article sent in, in response to this 
invitation. due credit will be given, and our cor- 

respondent will be entitled to a year’s subscrip 
ERS’ INK in payment for sorviee 





MAINE. 
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BANGOR COMMERCIAL. 
J. P. Bass & Co., Publishers, Bangor, Me. 


am Fp wy e, nearly any oe —. 


It has for its the weal ong wean. 
do citizens of Bangor and vicini 

the heated months at wai oe 

will read your advertisement in COMMERCIAL. 
linch, 1 mo., $3.00: 1 inch, 2 mos., $5.00 ; 1 inch, 3 
mos., $7.50. 


New bees Office, 73 Tribune Building. 
y LUKENS, Jn., Representative. 


MARYLAND. 


ARYLAND—In its issue of May 
will publish 








ll be ‘given, and our corre- 
sponsent will a entitled toa year’s subscription 
PRINTERS’ INK 


in ent for service ren- 
p E., —_ 


MASSACHUSETTS. 


Nix BEDFORD (Mass.) JoURNAL. Daily aver- 
Es over 4, wa ‘Remember us when placing 














‘ a oO anaes can afford to omit =e Brock- 
ton 


ENTERPRISE that ee reach 
RACE ee 
adv, po Boston. ”— Printers’ Ink. Feb. 4. 


I NH d unty, M h ts, a 
to the A pa Newspaper Directory for 

18%, “ne Springfield REPUBLICAN has a larger 

regular issue than any other daily paper. 


. ooo In its issue of May 16th 
4 NK will publish an article on the 
subject : a What. pers shall 














an advertiser use 

to reach the peo et Massachusetts!” Contri- 
butions are ited from persons who deem 
snemeniyes competent to prepare 

cle. 
response to this invitation, due c' 
given, and our correspondent will ny to 
ERS’ INK 


a year’s subscri o Faaee in - 
ment for ay - 
don’t aay 30,000 every month. 
. Rate, fe. a line. 
Once a Month, Detroit, Mich. 
3d 
N INK will publish an article Bo the subject : 
“What papers shall an advertiser use to reach 
the poo: of Michigan !”’ Contributions are in- 
tent to prepare such an article. If use is made 
of any article sent in, in response to this invita- 
tion tue credit will be given, and our corre- 
—— will be entitled to a year’s subscription 


NTERS’ INK in payment for service ren- 
dered. 











Will insert your ad free if we 
ICHIGAN —In its issue of May PRINTERS’ 
vi m persons who deem themselves compe- 





MINNESOTA. 
NV INNEAPOLIS TIDENDE has the 
i culation of any Norwegian- 
in Minnesota 
GT. PAUL GLOBE. daily. 22,000: Sunda 


K ye 000. rn office, No. 
ple Court, ew York. C. E. ELLIS, 


The Housekeeper, Mingcapotia, 
Application. Pays Advertisers. 





cir- 
paper 





in tem: 











N AINE-In its issue of May 9th PRINTERS’ 
2 What na will publish an article on the subject : 
pers shali an advertiser use to reach 

the pe A, Pot Maine?’ Contributions are in- 
from persons who deem themselves com- 
vole to prepare such an article. If use is made 
of any article sent 2, = response to this invita- 
tion, due credit will be given, and our corre- 
spondent will be entitled to a year’s subscription 
x way INK in payment for service ren- 

e: 


N INNESOTA— In its issue of May 
4 


any arti 
this invitation, due credit wil 
correspondent will be —e toa su 
scription to PRINTERS’ INK in payment for serv- 
ice rendered. 








398 

MISSISSIPPI. 
UY tee In its issue of May 30th PRint- 
ject: = ’ InK will publish an article on a 


K in paguneue £00 for. serv- 
MISSOURI. 


— DES GLAUBENS, St. i. Mo. Est. 
Circulation 33,000. Bri results. 











HE HOME CIRCLE, st Routs, = 
advertising medium ‘ewe 
gree ies each month. SOc. pe Fame 
in 1880. 


phn 
75,000 
line. tab- 





MEDICAL BRIEF, monthly, St. Louis, has 
E copies, guaranteed b: by 


of 30,473 
tng see rectory, a larger circula- 
tion than any other medical journal in the world. 





PRINTERS’ INK. 


A er 
me the New York EVENING 
Pos ed 
than any 


25 per cent more cash 
edverticing other evening 
tovite in New York, a visible concession 

oe sugesiee value as an advertising 





The Brookiyner Frele Presse 


IS THE ONLY GERMAN 
DAILY PUBLISHED IN 
BROOKLYN AND LONG 
ISLAND. - =- = 


Thousands of German families leave Brook- 


lyn every Summer to seek places in the 
country. It will pay 3 you well to advertise in 
its columns. 


FREIE PRESSE, 
85 Myrtle Avenue, Brooklyn, N. Y. 





M'me URI—In its issue of May 30th Print- 
Se gps a — = 


bagi ogee pty in, in response 
iovinedion.. auc credit bi are oS Siren. and our cor- 
ndent will = 


respon ear’s subscrip- 
tion to = yi, for service ro 


NEW JERSEY. 
THE EVENING JOURNAL, 


JERSEY CITY’S 
FAVORITE FAMILY PAPER. 
Circulation, - - - - 15,500. 
Advertisers find [fT PAYS! 


NEW YORK. 


S* NICHOLAS. 

















i ie trial lines 2c. in Watertown (N. Y.) 
HERALD—30,000 readers. 


re 
‘OR any good business it will to use THE 
F Cunisrian ADVocaTE, New York City. 
DOWELL accords THe Le Roy Gazerre la: 
weekly circulation in Genesee Co., N. 
OONVILLE (N. Y.) HERALD. _ Value ‘Teceived 
toadvertisers. 5,000 cir guaran aranteed 
EWBURGH,N. Y. Pop. leading 
newspaper, daily and aA, siockly 30 JOURN AL 
LBANY, N_Y., TIMES UNION, every even- 
and WEEKLY TIMES reach everybody; 
Favorite Home paper. 
F M. LUPTON' pular periodicals, THE PEo- 
© PLE’S fray OURNAL ond THE ILLUSTRATED 
Home Guest. Sworn circulation, ged copies 








st 




















each issue. Advertisi rates, Tr agate 
line, less ge —- Dn iscounts. For sample 
er particulars address F. M. 


copies and 4 ablisher, & 108 Reade St., N. Y. 
NLY five daily papers in the State of New 
York, outside of New York City. are ac- 
corded a circulation rating of more than 17,000 





April, and one of Pad. is the Albany 
NION ; and the Directory guaran 

the accurac of the rating by a reward of 
pera to the first person who —_ prove 


S00 
‘tual issues were not as sta 





“ Keep your eye on 


ADVERTISERS 
GODEYS” 
because Sore ee oo ating, 
6 @ for the price of a,”” 


which pay ah Practical 
American Peri 


your choice of any 
ical Free.” 


NORTH CAROLINA. 


T= CAUCASIAN leads in the State. Has the 
largest paid-up subscription. 


Ous Southern Home,40p. mo. Immi, 
Cir’n iarge, advg rates low. 


OHIO. 


FOR one-inch hotel ad three months. 
SUNDAY NEWS, Zanesville, O. 


OREGON. 








tion jour. 
amlet,N.C 








$2.00 








N EDICAL SENTINEL. Portland, Oregon. 
4 — alone in a vast field. 5 State indorse- 
men 





PENNSYLVANIA. 


GCRANTON (Pa.) peg y has the largest 
circulation of an: paper. 


RecH the F Friends by adverti in the 
FRIENDS’ REVIEW, Philade : puiald Pa. (weekly), 


ripe rent» Pp est circuia- 
tion rating of any RES, ins that city, : 40,964, 
JARK’S FLORAL MAGAZINE, Libonia. Pa. 
Monthly 100,000 proved circulation. Adver- 
tising ofies, No. 517 Temple Court, New York. 
C. E. ELLIS, manager. 
4, 200 COPIES per issue is the sworn-to cir- 
culation of the ae. ¥ 
lished at Honesdale, Penn. Yearly rates, 
ten dollars per inch. One cent a word column 
for small and short-time ads 


RHODE ISLAND. 


T= NEWS, Providence, R I., every evening, 
ONE CENT. 10,000 circulation. 


WASHINGTON. 


Gare TELEGRAPH. 



































GEATTL .E TELEGRAPH, 
Democratic daily north of San 


WISCONSIN. 


I be = a the German Catholics in Wiscon- 
take the EXcELSIoR, Milwaukee. 
\ TSGONSIN Se ae ~ Wis. 
rgest circulation of any Eng r 
in Wisconsin. 4 — 


outta Wav her rialreulation ratte ng Sin 


to any other evening daily in Wisconsin 


SO. & CEN. AMERICA. 


)ANAMA STAR AND HERALD~— D. and w. 
at Panama ; est. 1849. Py x and ud Span. edition = 
cover Mexico, Cent. and Cir., ay. 
ANDREAS & CO., gen. agents, 52 fecal St. 


the lead 
Francis2o. wane 














: Is ac- 
is given 
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Below is a fac-simile of a communica- 
tion recently sent to THE PRESS by 
Messrs. Geo. P. Rowell & Co., Publish- 
ers of the ‘‘American Newspaper Direct- 
ory.’’ It is reproduced here, not as a 
boastful circulation statement, but to 
emphasize the now universally acknowl- 
edged fact that THE PRESS stands head 
and shoulders above all other Republi- 
can Dailies in America. 


t 
The ataar staat, Brinily Patan tas the largest 
' 
circulation rating accorded to any chew fog paper 
t 
in tresemet Itasca eatey by the AMERICAN 


NewspaPer Directory for 1894, which will be issued to sub- 


scribers on the 30th of April. The regular issue for a full 
t 


year is set down won U LM, Fl, copies.» 








and the Directory guarantees the accuracy of the rating by a 
reward of $100, payable to the first person who will prove 


that the actual issues were not as stated. 


Communications concerning advertis- 
ing may be addressed to any responsible 
agency, or direct to 

THE PRESs, 
38 Park Row, New York. 








ats . 
PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


GEO. P. ROWELL & CO., 
Eprrors anp PustisHers. 
Wednesday. Subscription 
pit. two Two Dollars a ayear. Five Cents a Copy 
Three Dollarsa hundred. No back numbers. 


‘Ne r publishers who desire to 
scribe for Putra TNTERS’ Ink for the benefit of their 
pone md 


can $A special terms on 
tm Being printed from | it is always 


possi to lesne 8 new edition of five —y 
copie for $15, or a larger number at three d 
lars a hundred. 


te Except by special catqument, A 
INK does at invite contributions from persons 

who expec return of unused manuscript or 
to be ‘paid for their contributions. 

tr If any person = pee not paid for it is 

cree ae. INK Madr  —— some ~~ 

has subscribed i — 
stopped at the a in be of n of the ta me wy Ry 


Orrices: No. 10 Spruce STREET. 


CIRCULATION. 
Average for last 13 weeks, - 
Last issue, . +5 


NEW YORK, APRIL 4, 1804. 


14,562 copies 
20,400 copies 














IT is said to be a fact that the com- 
paratively new penny paper, the Vews, 
is the most talked about paper in Prov- 
idence, R. I. 





THE time to reach out for new busi- 
nessisnow! You can identify the cus- 
tomers that advertising brings in dull 
times—and it will bring them. 





F. S. PRESBREY, of Washington, has 
assumed the business management of 
the Forum, which, since the reduction 
in price, is securing the large circula- 
tion its merits have long deserved. 





A GERMAN paper relates that a 
person advertised that he would pre- 
sent 5 marks to the sender of the 
largest potato. In less than 15 days 
the advertiser found himself in posses- 
sion of many sacks of the finest pota- 
toes. After paying the five marks he 
could still reckon his advertisement a 
profitable speculation. 


IF you intend to secure the trade of, 
let us say, 65 people, $2 would not be 


pai 
an unreasonable expenditure, would it? 8° 


If you appeared to be succeeding, you 
might put out $1 more—possibly $5. 
The proprietors of Cottolene have 
started out to gain the patronage of 
65,000,000 people. They are getting 
it, too! and their expenditures for ad- 
vertising have not yet reached $2,000,- 

ooo. This is a great country! Look 
at the Royal Baking Powder business. 





PRINTERS’ INK. 


PRINTERS’ INK is a little paper, 
only 5x8 inches, 16 pages, but it is 
schoolmaster to the brightest men on 
this continent, men who teach adver- 
tisers how to advertise, how to make 
money, and how to save money; and 
he who spends two dollars per year in 


sub- advertising can afford to pay two dol- 


lars more for PRINTERS’ INK.— Wade's 
Fibre and Fabric, 





PUBLISHERS who believe they have 
cause to complain of a circulation 
rating accorded in the American INews- 
paper Directory will do a service to the 
public by carefully reading the plan 
and rules of revision, as printed on 
other pages, and pointing out any 
usage that does not appear to be just 
what it ought; also by submitting a 
rule or plan that being substituted 
will, in their opinion, produce better 
and more satisfactory results. 





Mr. Lorettus S. METCALF, long 
known to literary men as the editor of 
the Forum, has established at Jackson- 
ville the Daily Florida Citizen. Itis 
as pretty a sheet as one would care to 
see, and although but little more than 
three months old, its projector an- 
nounces that he has the comforting 
knowledge that its daily sales already 
exceed 8,000 copies. With the excep- 
tion of about 150 papers sent to ex- 
changes, and perhaps twenty to indi- 
viduals in return for various business 
favors, the entire edition goes to sub- 
scribers anddealers. These, Mr. Met- 
calf asserts, greatly exceed any regular 
issues ever before made by any paper 
in Florida, and have rarely been equaled 
in so short a time in any other State 
having a corresponding population. 


THE added liveliness of PRINTERS’ 
INK, which so many readers notice 
and commend, is to be attributed 
mainly to the army of correspondents 
who have responded to the advertise- 
ment which appears weekly : 


(ORRESPONDENTS WAnrED — Lg yn 
Bright, young new: 


a name be 
hat you may receive the pa 
learn how to lend effective He 
better. Address all communications to P 
ERS’ INK, New York. 


Our correspondents send _ items, 
queer and novel ads ; note peculiar ad- 


vertising schemes and ventures, and 
(possibly best of all) no end of news- 
paper clippings, containing a thousand 





and one advertising ideas which other- 
wise might never come under the eye 
of ‘* The Little Schoolmaster,” so busy 
with his myriad classes of advertising 
pupils. PRINTERS’ INK wants more 
correspondents !—hundreds of them !— 
everywhere! The remuneration is a 
paid-up yearly subscription. Young 
men make the best correspondents. 
Printers’ devils have just the sort of 
training to teach them exactly the sort 
of items that make these columns 
bright, interesting and instructive. 


A PUBLISHER’S VISION. 





The Cheyenne, Wyoming, Sum, ina 
late issue explained how it would be 
possible for that paper to obtain a high 
circulation rating in the Newspaper 
Directory ‘‘ by making out the right 
kind of an affidavit,” or by sending out 
a lot of gratis papers. 





About this time the editor may have 
had his attention directed to the sug- 
gestive picture, issued by Mr. P. V. 
Collins, of Minneapolis, here repro- 
duced, for he feelingly concludes his 
editorial with the assertion: ‘‘ It is not 
worth what it costs.” 


PRINTERS’ INK. 
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ILLINOIS, 


[The short essays «.n how to advertise in a 
State, now appearing weekly in Printers’ 
Ink, will eveniually be published in book 
form. Populations are from the census of 
1890, and all newspaper facts and statistics 
are based upon the last issue of the American 
Newspaper Directory—the issue for 1894, now 
in press. ] 

Illinois has an area of 56,000 square 
miles, being nearly one-sixth larger 
than New York State, and seven times 
larger than Massachusetts. Its popu- 
lation of 3,826,351 is only exceeded by 
New York and Pennsylvania. More 
than a quarter of its people are in 
Cook County, in which the city of 
Chicago is situated, and about an 
eighth will be found in the thirty-six 
principal cities and large towns having 
more than 5,000 population, enumer- 
ated below : 













Pop. 

Chicago... +. 1,099,850 
Peoria... 41,024 
Quincy.... 1,494 
*Springfield te 
§Rockford. 23,584 
_ sames 23,264 
loomingt« 20,484 

+Aurora,..... 19, 
*Elgin 17,823 
§Decatu 16,841 
§Belleville 15,301 
*Galesbur, 15,264 











Rock Island... 13,634 
§Jacksonvile... 12,935 
®Moline......0. 12,000 
§Danville, 11,491 
*Streator. 11,414 
*Cairo.. 10,324 
+Alton, 10,204 
+Freepo 10,189 
*Ottawa.. 9,985 
CE sies . o6abe0 9,855 
EES 9,025 
*Mattoon,..........+ 6,833 
itl 6,347 
*Lincoln,..... 6,200 
+Monmouth. . 5,966 
§Champaign 5,839 
| RE RAE 5,824 
+Litchfield.......... 5,825 
ccitcockeseis 5,635 
*Canton.....00 Sy 
Sb sceseees 555° 
eae ° 5,161 
EE eoudsee 5:°77 


The places marked section (§) issue 
no daily or weekly having so large a 
regular issue as 5,000 copies. Those 
marked asterisk (*) have none with so 
large a regular issue as 2,500 copies, 
and those marked dagger (+) have none 
with issues amounting to so much as 
1,000 copies regularly. 

The following is a complete list of 
newspapers in Illinois (outside of Chi- 
cago) having regular issues exceeding 
5,000 copies : 

Bloomington. Home Circle..., monthly 
ll, Freemason.,,monthly 5,225 
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eawoneh sees daily 5,250 


Panta graph aici ke weekly 5,6c6 
Public Sch’! Jour.monthly 
re Gazett te...........weekly 6,312 


Galena 
Galesburg. ...R. R. Trainmen’s 
Journal........m’thly 30,125 
an ree RS ake seied dail 5,419 
loline...... .WesternPlowm’n.semi-m’thly 
Mt. Vernon, , Progr’ve Farmer.. weekly, 
Park... Intelligence... -o. Semi-m’y 9,635 





eek’s aemenee 13,926 
aes - Journal, . o- — 4 7 4 
. ly 5,600 





uincy. y 
Ra sland,.Augustana ...... weekly 14,257 
Springfield .. ModernWoodm’n,monthly 
‘Taylorville. .. School News and 
Practical Edc’r.m'thly 10,361 
An examination of the above list 
indicates that, with the exception of 
Bloomington, Joliet and Peoria, the 
circulations are not local, but extend 
largely beyond State lines. 
Added to the above the following is 
a complete list of the papers having 
regular issues exceeding 2,500 copies : 
Belleville ....Bellevillier Post 
und meg -weekly 3,428 
Champaign.. see nty 


kneesenoee weekly 3,600 
Re aes weekly 2,500 
vcs SEER ocas chen «weekly 4,491 
De Kalb..... Poultry Chum,, .monthly 
Geneseo..... Wes'n Swineherd. monthly 
acksonville.,Courier.......... weekly 2,600 
a. a weekly 2,500 
t. Morris... mee weekly 
Normal...... N’wGrangeNews.semi-m'thly 
—_* Re: tea: weekly 3,000 
| eee eee . daily 
que, Ss ob diuaua on 4,800 
ranscript........ daily 
Transcript....... Sonkey 
Quincy ...... —_ saemeneded daily 
EES once ly & w’kly 


Register......... —- 3,440 

Wash. HeightsFleming Sword..weekly 2,500 

Added to the above the following is 

a complete list of the papers to which a 

guaranteed circulation exceeding 1,500 
copies is accorded : 










a 
a ,. , SRR weekly 1,842 

Bloomington, — Watch 
ee semi-m’ly 2,166 

Carlinville... McCoupia Co, 
nquirer......weekly 2,045 
Coral . 5.000: Courier . weekly 2,000 


2,300 
1,€25 
1,600 






.- Times, 


dail shes 
. ai 1,625 
Decatur...... Republican... { waskly pigen 4 

Review... daily 2,069 
Edwardsville. Intelligencer. semi-w'ly 2,289 


Galesburg .. . Republican- 





2,081 
2 000 
2,019 
1,875 


Presse,.......weekly 2,000 


Rockford.,..,Republican... | G20%), 21700 
Star............daily 2,063 


-weekly 2,400 - 


Rushville, ...Times..........weekly 1,850 

Springfield. . " Diocese of 
Springfield ...monthly 1,500 

Yorkville ....Record..........weekly 1,850 

It will be perceived that the circula- 
tions of the local papers throughout 
Illinois, outside the great city of Chi- 
cago, are not large. The railway and 
mail communication is so good that 
Chicago overshadows the local field. 
The State is also thoroughly worked 
by the popular weeklies and monthlies 
from New York, Boston and Philadel- 
phia, not to mention Detroit, Toledo, 
Augusta, Maine, and other points 
where low-priced but well managed 
periodicals reach out into every section, 
and every one of which finds Illinois a 
good field. 

This State was the early home of 
the co-operative system of printing 
local newspapers. The system really 
began in Milwaukee, but Chicago 
quickly took the lead, and with charac- 
teristic promptness claimed the origin 
as well as development of an en- 
terprise which has exercised such a 
wide influence upon the local journals 
of the United States. Of the less than 
1,000 Illinois weeklies issued outside 
of the city of Chicago, more than 650 
buy paper with one side printed at 
Chicago, St. Louis, Fort Wayne, Mil- 
waukee, or other places; and the ad- 
vertiser who will appeal to the local 
readers of the county papers will do 
well to ascertain what can be done for 
him by the following corporations, all 
of whom furnish partly printed sheets 
to Illinois newspaper men ; 

Chicago Newspaper Union, 

Standard Newspaper Union. 

Wisconsin Newspaper Union. 

Indiana Newspaper Union. 

Western Newspaper Union. 

A. N. Kellogg Newspaper Company, 
Reference to the American Newspa- 
per Directory will tell an advertiser 
which are the best dailies in the thirty- 
six towns of more than 5,000 popula- 
tion, and of their comparative values. 
Their advertising rates, or at least the 
prices at which they are willing to con- 
tract, are rather fair than otherwise, 
for the competition is so strong that no 
Illinois publisher is able to obtain so 
much business as will satisfy his de- 
sires, and as a consequence all are 
willing to extend every reasonable 
concession to secure whatever may be 
offered. 


BE generous in the space you allow 
for an advertisement; for meanness 
breeds distrust in the public mind, 














Mr. HENRY HALL, business super- 
intendent of the New York 77vibune, 
certifies that of his own knowledge the 
smallest issue of the Weekly Tribune 
within the past year has not been less 
than 150,700 copies, that the average 
issue has been 161,400 copies, its pres- 
ent issue is 167,000 copies, and that its 
editions are still growing larger week 
by week. This isa larf$er issue than 
any other American weekly, printed 
from the same office with a daily, is 
credited with in the American News- 
paper Directory for 1894, now in press. 
‘The nearest approach to these figures 
aye the St. Louis Republic, 138,486, 
and the Toledo Blade, 135,097 copies. 
Two Sunday papers, however, the 
Boston Globe, 165,617, and the Phila- 
delphia Synday Jtem, 213,208, exceed 
the edition of the Weekly Tribune, 
and are the largest Sunday editions re- 
corded in the Directory. 





WHY NOT TRY THE “IRISH WORLD”? 
Waupaca, Wis., March 20, 1894. 
Editor of Printers’ Ink: 

Is there any publication devoted entirely to 
potato growing? If not, what papers in the 
agricultural lists would reach the most potato 
growers? Yours, 

Loomis Druc Co. 
Per J. L. Sturtevant, Adv. Mgr. 

The New York Weekly Tribune, 
Chicago Weekly Inter-Ocean, Toledo 
Weekly Blade, Kansas City Weekly 
Star, Louisville Weekly Courter-Jour- 
nal, Atlanta Weekly Constitution, 
would all be good. So would Com- 
fort. The one agricultural paper hav- 
ing the largest issue is the Farm Jour- 
nal, of Philadelphia. The American 
Newspaper Directory for 1894, now in 
press, states that the average issue of 
this publication for the past vear was 
259,141 copies, and the Directory 
guarantees the accuracy of the rating 
by its usual $100 forfeit, paid to any 
one who discovers an error in its 
ratings. 

“KEEPING EVERLASTINGLY AT IT 

BRINGS-SUCCESS.” 
The following letter from a retailer ordering 





a stock of goods was recently received by ! 


Niles & Wilbur, shoe dealers, of Haverhill, 
Mass, It illustrates the value of continuous 
advertising: 

“T think your $1.60 calf shoe for men must 
be a good one, as you advertise it so persist- 
ently. I have seen your advertisement for 
five years, and would now like to buy some of 
the shoes.” 

Come to think of it, who would not have 
greater faith in an article, persistently offered 
and pushed for along time, than in the sub- 
stitute: ‘‘Here to-day — to-morrow — none 
knows where.”’ WiIvper GRAnaAME, 


PRINTERS’ 
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INSERTS IN ENGLISH MAGAZINES, 
Editor of Prinvers’ Ink: 

The following advertisement appeared in 
the London Standard of 15th inst., and shows 
that at least one large advertiser lacks faith 
in the statements of English publications as 
to their circulations : 


NE HUNDRED POUNDS REWARD.—The 
proprietors of “ Vinolia” Soap (Blondeau 


et Cie.), hav: recently gone to t expense 
in the pre nm of a magnifiooet colores | bill 
for inse in offer the above 


named reward to any one who can produce 
packets of the said bill which have been sent to 
es, but which, o to exagge: 
ments of ion, have not been used 
but = by for destruction. The above reward 
will be paid, on proof being considered satisfac- 
tory, by Street & Co., 30 Cornhill, E. C. 

The “ bill’’ was an embossed leaflet in many 
colors and gold, representing a gold m 
in case, with appropriate lettering. Its cost 
in the United States would be probably one 
and one-half to two cents, and in quantity the 
American manufacturer would consider it 
quite good enough for a show card. It was a 
good example of the insert evil by which suf- 
fering is caused to the buyers of English pe- 
riodicals, most of which are stuffed with 
them. Presumably the publishers suffer also, 
for they are taken very cheaply by many pub- 
lications—in some cases abut little above the 
extra cost of binding them in. That the ad- 
vertisers suffer, this offer of reward may be 
taken as evidence. , 

The incident may be taken also as an evi- 
dence of the value of the rapidly growing 
custom in America of giving reliable state- 
ments of circulation ; statements that the ad- 
vertiser can verify for his own satisfaction. 
The old illustration of the pound of tea is 
still good and useful. The buyer of tea 
wants to know exactly how many pounds he 
is getting for his money, and rarely gets less 
than full weight. The buyer of advertising has 
the same right, and wisely is insisting upon 
it more and more strenuously. Of course, 
tea and advertising both vary in quality very 
widely, but the buyers of each soon learn to 
discriminate, and are not long in finding out 
which “ goes farthest.” C. M. PALmer. 

57 Charing Cross, London, March 16, 1894. 


_—  ——— 
GOOD FOR ONCE. 
Great Fa.ts, Mont., March arst, 1894. 
Editor of Printers’ Ink: 

The inclosed clipping fromthe M/ssoudian, 
of Missoula, Mont., isto my notion not only 
original, but a decidedly unique method of ad- 
vertising. What do you think of it ? 

H. E. Sueets. 





THE TROY STEAM LAUNDRY 
Is in debt about $1,000 ; send in your orders 
and give us a show to play even. Money 
made here will be spent here. 





Once said, this bit of drollery would nat- 
urally attract attention, and do no harm if 
not taken too seriously. Some people fight 
shy of an unprosperous institution, Nothing 
fails like failure; and fun isn’t always un- 


derstood.—Ed. Printers’ Ink. 
+o 
Dinks—Was Smith's purpose of whipping 


the editor carried out ? 
Danks—No; but Smith was.—Suffalo 


Courier. 
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Retail me: 

ask ——— about an: 
and 

ideas—this is the retail bran 





ADVERTISING FOR RETAILERS. 
Edited by Charles Austin Bates. 


rchants are invited to send given for criticism and suggestion ; to 
ts for the bette: tierment of this it, 


to ond ideas, e riences 
sink is clearing house for 








AN OSWEGO ADVERTISER. 


MARCH 22d, 1894. 
Mr. C. A, Bes Bates, New Yi 
DEAR $e ers our invitation in 
Printers’ Ink, I send you vsamples of work ouch 
as we L poke = ee! ~ doing 


our 
% ‘have been be planed to of “ Pine © Little 
id believe that 


y 
Must make good use of PRINTERS’ LK, 
whee oe rise will sink. 
B. CoGSWELL. 
of Kingutordn Oowsge Oswego, N. ¥. 

Thesamples are good. From them 
it certainly appears that Mr. Cogswell 
knows his business. There is one thing 
about them which is noticeable in the 
work of almost every writer for the de- 
partment store, which uses a more or 
Jess exact,imitation of the Wanamaker 
advertising. ‘The temptation is to in- 
dulge in a lot of verbal calisthenics, 
just to see what sort of twisted up sen- 
tence can be manufactured and still 
carry the thread of sense through it. 
A man can come perilously near the 
line of the nonsénsical and ridiculous 
in doing such things. A little of it 
may be a good thing, but it’s like cake, 
you get tired of it after a while and 
when you get a little too much, it 
makes you sick. It is the case too 
often that in straining after rhetorical 
effect, the good hard Sénse of the talk 
is lost sight of. I admit that it is 
pretty hard not to do these things, be- 
cause whenever you do there is some 
fellow around patting you on the back 
and telling you how smatt you are. 
Just the same, I don’t believe that that 
sort of stuff sells goods. 

Here is one of Mr. Cogswell’s ads, 
which is a pretty fair example of this 
style of writing: 


Turmoil and Tidbits. 


Tuesday and Wednesday will be stock- 
taking days, and the stores will be in 
more or less confusion. Inventory always 
meaus an overturning time here—a diving 
into corners, a bringing to light of every 
merchandise secret that our big stores 
hold. It is always atime for lightening 
the cargo of our trade ship, and the flot- 
sam and jetsam will make pretty picking 
for people who prize pennies, These will 
be, too, the last days of the Cost Sale, 
and it’s a yearly experience that the best 





wine usually comes in at the last of our 
trade feast. If you are on hand then 
‘Tuesday and Wednesday the chances are 
that you'll bag some bargains. 





Contrast it with this one which fol- 
lows, and I think that you will admit 
that I am right in my criticism : 





Ever think what a difference it makes with 
a shadow whether you get near the light or 
not? Ever experience the way results loom 
up when you bring one of our Christmas bar- 
gains up tothe light of comparison? There 
be shadows enough for us all, good friends; 
but you may makt your life shadows less and 
lighten many a burden by letti::g us supply 
your needs. It is astonishing what a lot of 
needful, useful, serviceable, desirable, suit- 
able, appropriate merchandise the big, round 
black shadow of that dollar of yours will 
cover, when you bring it into the light of our 
great stores and hold it up against these well- 
filled shelves. To-night and to-morrow try it 
on the Christmas wares. The new street-car 
line brings you right to the door quickly, com- 
fortably, and at this end of the journey, 
Ab-h-heh !! 1!!! !—but come and see, 





The second quotation is well written, 
logical and well calculated to make a 
good impression on the readers’ minds. 
If it was followed up with a good line 
of prices and specialties, adequately 
described, as I presume it was, it 
would bring business beyond a doubt. 

Almost every one of Mr. Cogswell’s 
ads are distinctly and strikingly good. 
They are the kind of ads which leave 
a pleasant impression of the store they 
are written about. They are well cal- 
culated to give great cumulative effect 
to the advertising. They have tone 
and reason and dignity in them. There 
is only one criticism to be made on 
them besides the one I have already 
mentioned, and that is that the talks 
are too long. I believe in putting into 
an ad everything that one has to say, 
but I would say it in as few words as 
possible and bring out the sense good 
and strong. I do not think people 


look for literature in the advertising 
columns. 


GOOD AND BAD. 


I publish these two ads merely to 
show how the same man can write a 
very good ad one day and a very bad 














one the next, if he is not careful. I 
think if Messrs. Hay & Son had read 
over ad No. 2 before it went to the 
paper it would never have appear 

Not that it is so remarkably bad, but 
that it is far below the standard of 
excellence which they have established. 





BARGAINS THIS WEEK. 





A Whisk Broom, 
10C., 
worth roc. 
Postage Stamps 
at cost, 
and other goods at 
a slight advance, 


<acsiis 
Hay’s 3 Cornered Pharmacy, 
MIDDLE ST. 








YOUR LAST SLEIGH RIDE 





will be rather late to call all at 
Hay’s Paint Department to pur- 
chase your paint and varnish for 
renovating the carriage or wagon. 
Mud and dust are fast approach- 
ing. No time like the present. 
H. H. HAY & SON, 
MIDDLE ST. 














WOULD WOMEN DO IT? 


THE NaTuriTa CANAL & RESERVOIR Co ) 
Room 14, Tabor Bloek. Denver, Colo. 
H. BRANDEBURY, 
Land Commissioner and — Agent. 
SHENANDOAH, Montrose Co., Colo., ! 
March 2Jth, 1894. ) 


Editor PRINTERS’ INK : 


While the writer is e eres n advertising the 
resources of Arid —_ ca, a thought su; 


ited 
itself oe —_ perusi o 73 ittle School- 
master,” es way to 


a ol al'and 
saves. the po and ready ie dress 
department of a retail house would be to 
furnish one of their largest show windows as a 
private reception-room—with piano, plants, 
draperies, etc., etc., and em ~ 4, 
handsome ladies to exhibit th “ styles,” thus 
doing away with dummies, and originating some- 
thing new. For of all th re advertising needs 
originality, = — of i 

Yours truly, J. H. BRANDEBURY. 





For Soap. 


There was a man in our town, 
And he was wondrous wise ; 
Said he: ** It takes a perfect skin 


° catch a woman’s eyes. 
So he began—this clever man— 
In learned tomes to grope, 
And found that fragrant, wholesome balm: 


Fels & Co.’s Soap. 
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For any org, 4 W. N. Squires, 
Cobourg, Canada). 


Did You Ever 
See the Sea ? 


Perhaps not, but you can see something Be | 
may never see again, that is, the BARGAIN 
we are offering in 

Our stock is complete. We keep NO 
TRASH. We prove what we say, if you deal 
with us. 

THE PEOPLE’S STORE, 
Cor, rst and ad Streets. 








For a Street Sprinkler Mfy. Co.—( by C. H. 
Fentress). 


Out for the Dust. 


This is the season when people cry out 
against the old-fashioned street sprink- 
ler—one of those that will 


Flood the Street 


instead of sprinkling it. Before pur- 
chasing elsewhere contractors should 
examine our Improved Rotary Street 
Sprinkler, 

Send for catalogue. 





For a Druggist—(By E. L. Coutllard). 


How doth that little corn 
Delight to sting and bite ; 
rd It pains you all the day, 
And don’t let up at night. 


Does this touch a responsive chord in your 
make-up? If so, why not avail yourself of a 
ge relief, as hundreds of others have, 


Bane ROWN 
ORN 
URE 


Price roc. 





For a Dealer in Boots and Shoes—(By Ivory 
Shield, Marysville, Ca/.). 


Hugipolyloquous. 


This is a dead word, and is omitted in 
the modern dictionary. It means say- 
ing a great deal about nothing, and that 
is what many of our competitors are 
doing. 


It Does Not 


take much space to tell the people that 
we sell the highest grade Boots and 
Shoes at moderate prices, but it takes a 
large stock and a spacious store to ac- 
commodate the customers who believe 
us. 





For “ lots of things" —(By A. B. Cogswell). 


Did You Know That ? 


Of course the cost sale here takes in lots 
of things beside dress goods—shoes, and 
clothing, and curtains, and blankets, 
table linens, underwear, all the carpets, 
etc. You don’t begin to realize the 
chances offered till you stop to think 
about it, 
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For Organs—( By E. French, Red Bank, 


For Shoes—(By G. A. Berry, Creston, lowa). 


Smith’s Shoes, 


like hotel doughnuts, are hand-made 
and lasters, 

Wise ones say that a man stands about 
sixteen chances of being struck by 
lightning to one of getting a good pair 
of shoes in these degenerate days. 

TH is the man who wants to 
meet you when in need of a Good, 
Honest, Faithful pair of shoes. He 
will sell you a pair for which the light- 
ning has no liking. 


A few crumbs of comfort may he 
gathered here and there, but if you want 


A Whole Loaf 


of Satisfaction ' 


TRY SMITH FOR SHOES. 
“The Junction Shoe House.” 





For Groceries. 


GOOD 
BUTTER 


Can be bought at all sorts of prices. Few 
persons want butter that is simply ‘‘ good” ; 
almost everybody wants the best. 

Our butter is the best that can be bought. 
We know it will suit you. 

e are so sure of it that we will return your 

money if you don’t like it. 

Will the grocer you are now buying of do 
that? 
R. D. FARRIS’ SON, So. Yarmouth, Mass, 





’ For Lamps—(By M, E, Burns). 


TRUTH 


sparkles and shines in every corner of 
our mam:noth store. For years and 
years we have been the. leaders in the 
crockery line. Why? Because we 
told the 


TRUTH. 


When we acvertised Lamps at $2.50 we 
had them to sell at that price, and our 
customers did not hear this familiar 
sentence of our competitors: ‘* We are 
just out.’’ We are always in for good 
goods, small profits and the 


TRUTH. 
WARD'S CHINA STORE, 
8 West Columbia St. 





For Shoes—(By E. A. Townley). 


SYNONYMS 


Are different words having the same 
meaning. First, Highest, Best, Princi- 
, Chief, Leading, *“* Acme,” are all 
ynonyms when applied to Children’s 
School Shoes. Be sure and get 


**ACMES”’ 


when next in need ; they will please you 
in looks and wear and price. 


N. J.) 
‘Bought 


KITTY 
MORGAN Organ, 


though she was a poor woman Her 
daughter, who for want of agreeable 
occupation at home had been rather 
wild, took to music, and, with the aid 
of a few lessons, was teaching her 
friends within a year, and toward the 
end of the second year, and before her 
mother had finished paying us for the 
organ, had earned more than its price— 


The instrument was a good one—a 
Story & Clark patent (xst prize World’s 
Fair), so sympathetic in tone and touch 
that almost any one could play it. 
Illustrated catalogues free. 
CURTIS & FRENCH, 
Corner Broad and White Streets, 
Rep Bank, N. J. 





(By E. French, Red Bank, N. /.). 


Worthless 
Pianos and Organs 


are made in large quantities, because foolish 
people buy where price is lowest, without giv- 
ing a thought to quality. Any one who thinks 
will not buy a “ Piano at $170, or an Organ at 
$30, guaranteed for nineteen years,” because 
it is cheap. Any one who thus thinks will 
avoid learning by experience that it would 
have been cheaper to pay, say $300, for his 
piano. 

We can furnish an organ for $30, but we 
will not. We live here and have to “ face the 
music,” this year and other years to come. 
Send your name for booklet. 





For a Grocer—(By John Brechting). 


Groceries Going 


At a lively pace, Ours keep step with the 
time’s demands. PRICE — QUALITY — 
FULL MEASURE-—all please. No need to 
ask people to call again. We know they'll do 
it after once purchasing. Our goods are self- 
praising. Their innate goodness speaks for 
itself. You'll agree with our words after a 
test. We excel in meritorious Groceries. 
Proper food promotes prosperity. Let ours 
help you to success. e study your wants 
with eyes open for all emergencies. Our 
standard is the highest excellence. 





For Shoes—(By E, A. Townley). 


Any Old Thing 


Will please some people, but it is not so 
with the great majority. You will find 
they want the best. hey are looking 
for it and mean to have it. 


Acme School Shoes 


Are the best Shoes made for Children. 
If you have ever tried them talk is un- 
necessary. Hunters after fine Shoes 
will stop when they reach them. Every 
acquaintance ripens into friendship, 

















Displayed Advertisements 
50 cents a line; $100 a page; 25 per cent, 
extra for specified position—if granted. 
Must be handed in one week in advance. 


STAMES EOF SPLLECWONE tT 
‘TRADE MARKS. 


nformation and advice in relation to registra- 
tion free. by oe facilities We ant ae 
Guiascock & Co., Pat. Att’ys, Washington, 
PORTRAIT, 


Single col., $ I a) O 


CHICAGO PHOTO ENG. CO., 185 Madison. 


A CREAT OFFER. 
Fixture alwaysin order. Easy operated. O) 
erates with a check. When cane or umbrella 
ones locked in is ined, Large di Se ~~ £ for cir- 














BEST 
HNALF-TONE 





culars. Agents wanted discou: 
©" Check Lock Co. 717 Grant St. Pittsburgh, Pa. 


RAPID ADDRESSINC. 
The only authentic Trade Lists, Envelo and 
hea < ge rs addressed in a hurry by mac inery. 
es guaranteed absolutel ‘ 
}— HL address F. D. BEL 
Broadway, New York City. 


Ri agg Advertise 

mee FRENCH Srback Catalo; 
ADS. 

CHURCHES! HOSPITALS 


French Pamphle 
French Translations 
AND SOCIETIES!! 
in need of money can 


from English and Ger 
JOS. FRA 
raise an ount tf 
means of our patent Coin Mailing’ C 
Send for free sample and comprehensive 
p 


lanto ALVORD & CO., Detroit, Mich. 





correct. Fo! 
‘AP, Prest., $14 316 





man. NCOIS, 
1500 Notre-Dame Street, 
Montreal, Canada. 








Arthur's | ocr pce 
for both 
Peterson’s. Magazines. 


F. E. MORRISON, Adv. Mgr., 
500 TEMPLE CouRT, N. Y. 


THE UNION GOSPEL NEWS, 


An Undenominational Religious Weekly. 
PAID CIRCULATION, 156,594. 
Rates to Hotel Advertisers, 30c. per Line. 


Published by THE GOSPEL NEWS CO., 
147 Seneca St., CLEVELAND, OHIO. 














i VAULTS SUBDIVIDED, 
SAFES FITTED, 
CLOSETS PARTITIONED, 
ROOMS SHELVED, 






WIR 
PARTI TION 
RACKS. 
POPE RACK CO., 
St. Louis, Mo. 
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Tne NATIONAL TRIBUNE, 


WASHINGTON, D. C. 





The Favorite Fireside 
Weekly of the Nation. 





For more than ten years every issue 
of this paper has reached the homes of 
over 100,000 of the breadwinners of the 
Northern and Western States. 

It costs less and it pays better than 
any other of the great family weekly 
newspapers of the United States. 

For prices and particulars 


ADDRESS, 
THE NATIONAL TRIBUNE, 
Washington, D.C. 


a Or BYRON ANDREWS, 
Manager Branch Office, 
World Bui'ding, N. Y. City. 








|TO WHOM 


IT MAY CONCERN. 





CAN 


WRITE ADS 
moderately well, 
ARRANGE DISPLAY 

with effect, 
SELECT MEDIUMS 
with discretion, 
ANALYZE VALUES 
with success, 
BUY ADVERTISING 
with economy, 
SAVE MY CHARGES 


in discounts. 


SERVE 


WITH SATISFACTION. 


CHARLES K. HAMMITT, 


NYTHING IN 
DVERTISING, 


23! BROADWAY, 
NEW YORK. 
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We Have a NEW STYLE 


Hoe 3-Revolution Newspaper Press, 
WITH FOLDER. 


- - » 6-Column Quarto Paper. . . . 

This Press was built specially for the Carz ANN PRINTING Co., Gloucester, Mass., 
four years ago, by R. Hoz & Co. Has their Latest Folder, Box Frame and Air Springs, 
and is in good order. 

Is being taken in part payment for one of our Web Presses, and can be bought 
at a Baraaln if purchased before removal. Apply to us. 


CAMPBELL PRINTING PRESS & MFG. CO., 
160 William Street, New York. 334 Dearborn Street, Chicago. 














WE CONTROL 


NINE-TENTHS OF ALL THE STREET-CAR ADVERTISING IN 


NEW ENGLAND 


UNION STREET RAILWAY ADVERTISING CO., 


48 CONGRESS STREET, BOSTON. 


M. Wivesures, Pres. 
TIMES BUILDING, NEW YORK. 








Be. ONE WAY is offered—fortunately that is an effective and economical 
—for advertisers to cover Northwestern Ohio. This is the great oil and gas 
region, the richest and the most desirable part of the West. 


THE TOLEDO DAILY BLADE 


will carry your advertisement to every nook and corner of this rich section. 


The Toledo Weekly Blade 


is the —_ National Weekly of the West. The people all know about it, read it, 
and believe init. Average Circulation for the Past Twelve Months, 


t Over 135,000, 23 
all to paid-in-advance subscribers. For rates, address 


THE TOLEDO BLADE, TOLEDO, OHIO. 





« 
. 











which is credited with an av- 


ONLY THREE papers in 
the State of New York are 
accorded a circulation rating 
of more than 349,000 copies 
by the ‘‘American Newspa- 
per Directory’’ for 1894, and 


one of these is Qa™ 
Present Paid Circulation, 370,000 Copies. 





were not as stated. 


erage issue of 349,142 copies, 
and the Directory guaran- 
tees the accuracy of the rating. 
by areward of $100, payable 
to the first person who will 
prove that the actual issues 


ee renee Sr ta. S. H. MOORE & CO., New York. 


Send ORDER Now. 


- 
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O into the Reading Room of 
any Club in the Country 





and notice which of the IIlus- 
trated Weeklies is most in use. 





28 West 23d Street, N.Y. 
T. F. SYKES, 
Mer. Advertising Department. 








\\ \ Ya® of pri! showers bry 
en oA Ws As a ; 





PuGLISHED BY 


THE GANNETT @ MORSE CONCER 
: AUGUSTA iN 








t@- THE AMERICAN NEWSPAPER DIRECTORY FOR 15894, as well as every other 
recognized authority, gives COMFORT 

THE LARCEST CIRCULATION IN AMERICA. 

One Million two hundred and twenty-one thousand copies every issue. 
Facts and Figures under oath. 
That’s why, if you put it in Comrort it pays. 

Send for a copy and note the recent improvements which are adding over four thousand 

new paid-up yearly (and 2 years’) subscribers per week even in these times of depression. 


Space of agents or of us. THE GANNETT & MORSE CONCERN, Publishers ComFort. Home 
Office, Augusta, Me. Boston Office, John Hancock B’ld’g. New York Office, Tribune B’ld’g. 
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“500 for Twenty! 


Because I offer to sell news ink in 500-pound barrels at four cents a pound, and the same 
goods in 25-pound kegs at six cents a pound, agood many printers seem to think that I am 
crazy. Letters begin by asking if I can really do it, and end by saying that they don’t see 
how I possibly can, It is not at all necessary for a purchaser to know how I can do what I 
promise. The only thing that interests him is to know that I am responsible and actually 
will send the goods, and that they will be as re nted. 

Since I have been advertising in Printers’ Ink, and offering ink at four cents a pound 
in 500-pound barrels, or 6 cents a pound in 25-pound kegs, I have received exactly 66 orders. 
They have been from the following persons: 


Daily, Amesbury, Mass. 
Tribune, Bellaire, Ohio. 
News-Dealer, Wilkes-Barre, Pa. 
Gazette, Lancaster, N. H. 
Record, De Land, Fla. 
Liberty Machine Works, N. Y. City (bought 
three times). 
Home News, New Brunswick, N. J. 
Advertiser, Mansfield, Pa. 
twice). Gazette, Indiana, Pa. 
Gazette, Silver Creek, N. Y. 
Herald, Yonkers, N. ¥. 
Courier, Trenton, Ont. 
Press, Strawbe Point, Iowa. 
Green, O.| Western Star, Lebanon, Ohio. 
W. H. Todhunter Co., Middletown, Ohio. 








Ind, Landon Ptg. Co., Columbus, Ohio. 
” N.Y. Sunday School Times, Philadelphia, Pa. 
Court House, N. J. News, Mt. Carmel, Pa. 
Mass. View, Fairbank, Iowa. 


Kaleidoscope, Cambridge, Nebr. 

Observer, Tilsonburg, Ont. 

Posten, Decorah, Iowa. 

ns ~ & Matthews Ptg. Co., Indianapolis, 


Conn. nd. 
Democrat, Lapeer, Mich. 
x. Herald, Oneonta, N.Y. 
Reporter, Walton, N. Y. 
Cesege News-Letter, Hasbrouck Heights, 


N. J. 
New Mexico. Farm and Fireside, Springfield, Ohio. 
Messenger, Owensville, Ind. 
2 Robinson & Co., 2,579 Fulton St., B’klyn, N. Y. 


‘T'wo customers have bought twice. The Vews, Newport, Rhode Island, had 25 pounds 
February 14th, and roo pounds March 12th. The Liberty Machine Works, New York City, 
bought — times, They had 25 pounds March rst, 50 pounds on the 17th, and 500 pounds 
on the 24th. 

I have had no complaint from anybody. 

One publisher did send me a pretty bad specimen of printing, but I was able to hunt up 
an old copy of his paper and found that the ink I sent was better than that he had been 
using. I returned him the specimen that he complained of, together with his former heading, 
called his attention to the difference, and suggested to him that he examine also the quality 
of his pressman. I told him that if he would return what was unused of the ink bought of 
me, I would return him his money. Since then I have not heard anything from him, but am 
expecting a new order from him for more ink. 

If you want to buy 1nK for cash, and have any doubt about the quality of the goods I 
send, [ recommend you to write to some one of the concerns named above who have bought 
of me. I don't at all know what they’ll say, but as they haven’t complained to me I presume 
they will give my goods a pretty fair reputation if they write to you. If they happen to 
speak rather warmly than otherwise, I would be glad to have you send me the letterthat you 
receive when you send your own order, so that I may use the commendation in future adver- 
tisements. I am short of testimonials and want every one that I can get. 

The ink I send is really the best that hascver been made for news ink, mind you, not 
book or job, since Nvah printed the Olive Branch on Mount Ararat. My prices are as 


follows: 

















ADDRESS 
500-pound Barrel at 4c. $20 00 
250-pound Barrel at 434c., 11 25 WM. JOHNSTON, 
100-pound Keg at 5e., 500$ 30 — maxaogn Privrens’ Ink Press, 
60-pound Keg at 5\<c., 2 75 
25-pound Keg at 6c., 150 10 SPRUCE ST., NEW YORK. 








Don’t send any order unless you send a check or the money, for if you do you won't get 
the goods, Don’t write for any prices, because all the information I have is in this adver- 


tisement. 


. If your pressman complains, increase his salary, 
THE » It is more proper that you should pay him a fair 
i or hi e 


price than 


r him to be compelled to depend upon ink manufacturers for an honest living. 
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SMALL ADS. 


© ==! Just note the advertisements 
| | NEW YORK “TEDEE printed above and see what 
a | (ee Pas Eserere good and effective announce- 

ments can appear in PRint- 

















to eight lines: 


Two Lines in PRINTERS’ INK cost but $52 a Year, 
Four Lines in PRINTERS’ INK cost but $104 a Year, 
Six Lines in PRINTERS’ INK cost but $I56 a Year, 
Eight Lines in PRINTERS’ INK cost $208 a Year. 


S If you keep the name of your paper 
a before the advertisers of the country ALL 
2 THE TIME they will not, forget it at the 
2 timé when an advertising contract is to 
es be placed. 











If you will allow your advertisement & 


| to be classified (without display) and ap. 


pear among the other classified advertise — 


— ments, the price will be only one-half as 
s much, two lines costing only —=>s=ee 





s $26 and eight lines only $104 |“aRkEzans| | 


sa year. All advertising in = 
2 Printers’ Inx is paid for in | $sonummiumon 


© CASH. Exchange proposals | =="= 
Sp Pepow | Ean 


@ are not considered. ase 
5 Printers’ Ink solicits your order. Eomeeees 


{ise PRINTERS’ INK, 








@ | ine‘evewnavoumac | ERS’ INK in space of from. two | 














10 Spruce St., New York. L: 
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HOW TO SECURE———~ 


SCHOOL — 
ADVERTISEMENTS : 


ADVERTISE IN PRINTERS’ INK’S 
SCHOOL EDITION, APRIL I8th. 


A SCHOOL EDITION. 


The American School Directory, published by C. H. Evans & Co, of St. Louis, contains 
a pretty complete list. 





1st. Academies, Female Seminaries and Col-| 7th. Schools of Medicine, Regular. 

leges. Eclectic. 
2d. Normal Schools. Homeopathic. 
3d. Business Colleges. Post-Graduate. 
4th. Schools of Science. Physio- Medical. 
sth. Schools of Theology. 8th. Schools of Pharmacy. 
6th. Schools of Law. gth. Schools of Dentistry. 


roth. Manual Training Schools. 

It is a book of 280 octavo pages, enumerating from one to sixty institutions upon a page, 
and is probably as complete a catalogue as it would be easy to compile. . 

Educational institutions are large and liberal advertisers. Advertising forms an impor- 
tant item in the running expenses of a successful school. The managers of such institutions 
are close students of advertising and advertising media. Many of them are subscribers to 
Printers’ Ink, and every one of them ought to become such. 

For the purpose of securing a permanent engagement for ** The Little Schoolimaster in 
the Art of Advertising ” (whose terms of tuition are only $2 a year for each pupil); a sample 
copy of Printers’ In« of the issue of Wednesday, April 18th, will be mailed to each and 
every one of the institutions named in the Evans Directory. 

Publishers who believe their papers to be valuable media for school advertisements, and 
such as offer special terms for this desirable sort of advertising that are favorable or seductive, 
are advised to avail themselves of this special school edition of Printers’ Ink, 

No advance on the usual rates will be charged: $100 a page, $50 for half a page, $25 for 
a quarter page, $7.50 an inch or 50 cents a line, pearl measure. Classified advertisements set 
in solid pearl, without display, are accepted at 25 cents a line, pearl measure. 

Copy should, in all cases, be in hand at least one full week in advance. For further par- 
ticulars, address, 


PRINTERS’ INK, 10 Spruce St., New York. 
HOTEL EDITIONS.— (rica States Omeisi Hotel Directory 


Company, whose offices. are at the Grand Union Hotel, New York, contains a list of all the 
first-class hotels and summer resorts in the United States and Canada. The number of these 
is between fifteen and twenty thousand, and every one of them would do well to subscribe to 
Printers’ Ink for the instruction of a in the art of advertising, and to afford 
their guests a weekly intellectual treat, and teach them how to do business wisely and profit- 
ably after the tour or vacation is over. For the purpose of directing attention to the merits 
of ** The Little Schoolmaster in the Art of Advertising,’’ and of obtaining subscriptions 
thereby, a sample copy of PrinvErs’ Ink will be sent to every one of these first-class hotels 
and summer resorts as follows: From Alabama to New Jersey, inclusive, the sample copy 
sent wisi be of the issue of Wednesday, April 4th. From New Mexico to Quebec, inclusive, 
the sample copy sent will be of the issue of Wednesday, April 11th. Advertisements intended 
for either issue must be in hand one full week in advance. Newspaper men, who desire to 
direct the attention of hotel men to the merits of their publications as a medium for summer 
resort advertisements, would do well to avail themselves of these issues of Printers’ Wk for 

lacing their arguments where the hotel men will see them at the time when they are mak- 
ing plans for advertising i ded to infi the tourist and the summer boarder. For 
further information, address, 


PRINTERS’ INK, 10 Spruce St., New York. 











A Sample Copy of Privrers’ Ink, issue of April 25th, will be mailed to a selected list of manu- 
of Boots and Shoes. 
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“GOOD WINE,” 


we’re told, “needs no bush.” And, by the same 


ratio, good newspapers need no “ blowing.’ 


The many merits of 


The 


Evening 
Wisconsin 


as an advertising medium are well known far 
and near—how that it is the oldest paper in Mil- 
waukee; how that it is the leading paper in 
Milwaukee; how that it has by far the largest 
circulation of any paper in Milwaukee; how 
that the character of its circulation is higher than 
of any paper’in Milwaukee. 

Knowing these facts, is it to be wondered at 
that advertisers should cheerfully pay, for space 
in its columns more per inch than is asked by any 


other paper in Milwaukee ? 





THE EVENING WISCONSIN COMPANY, 
MILWAUKEE, WIS. 


Eastern Representative : 


CHARLES H. EDDY, 
to Spruce Street, New York. 
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N. EISENLORD, 
MANAGER. 


DENVER, 
COLO. 


| 














“Tbe Giant of the Rockies.” 
SS THE BEST DAILY 


BETWEEN THE MISSOURI RIVER AND SAN FRANCISCO. 


ECAUSE it is the only afternoon paper in all this territory pub- 
lishing a Sunday morning edition, giving its subscribers a 
thoroughly metropolitan newspaper every day in the year, and at 
a subscription price of 35 centsa month. THE SUN owns the exclu- 
sive franchise of the United Press for Denver, and its mechanical 
equipment is thoroughly up to date, including type-setting machines 
and perfecting presses built to print a handsome newspaper at a 
speed required in an 1894 newspaper office. 
The recent reduction in subscription price from 50 to 35 cents 
a month, including the big Sunday issue, has resulted in a most 
gratifying increase in clientage, yet the advertising rates have not 
been increased. No newspaper in the West yields to advertisers as 
rich returns, price considered. 
Local advertisers know the best paper and use it. The great 
popularity of THE Sun is evidenced each day by the publication of 
a page and a half of ‘“ Want Ads,” about double the number printed 


by any other paper. 


#3” THE BEST WEEKLY 


BETWEEN THE MISSOURI RIVER AND SAN FRANCISCO. 


THE COLORADO WEEKLY Svn has reached an altitude of 25,804 
and still climbing. No other newspaper in the Rocky Mountain 
Region claims one-sixth the circulation of THE WEEKLY Sun, and 
it is a well-known fact that its bona fide paid circulation is four 
times greater than the combined total issues of the other three 
Denver papers. Post-office receipts furnished by THE SUN only. 
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Rate On._y TEN CENTS per Acate LINE. 
{2 NO DISCOUNT FOR TIME OR SPACE. 4&9 


THOS. D. TAYLOR, 


MANAGER EASTERN OFFICE, 


TRIBUNE BUILDING, NEW YORK. 
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A JOURNAL FOR ADVERTISERS. 


GEO. P. ROWELL & CO., 
Eprrors anp PusLisHERs. 


Orrices : No. 10 Spruce Street. 


NEW YORK, APRIL 4, 1894. 














INDIANAPOLIS presents a newspaper 
phenomenon, being one city in which 
there are not two or more papers claim- 
ing the distinction of largest circula- 
tion. In that city the Indianapolis 
News seems to have maintained that 
claim undisputed for many years. In 
its marvelous growth of 25 years it has 
reached a point where it is not satisfied 
with the conceded achievement of 
merely the largest circulation, but offers 
to condition advertising payment upon 
larger circulation than any other three 
dailies of its city or State combined; 
at the same time setting out in its col- 
umns a detailed record covering the 
past year, showing nearly 32,000 daily 
average issue. The clever and polite 
phrase in which it enforces the unwel- 
come truth upon its competitors is per- 
haps worth the space required to 
quote. It editorializes as follows: 


The time is past when the circulation of a 
newspaper was regarded as only the private 
concern of its publisher, and inquiry relating 
thereto was considered as impertinent med- 
dling. The time now is when the advertiser 
has an acknowledged right to know the exact 
measure of his purc in circulation as 
much as to know the pound weight of any 
other commodity which he may buy. The 
newspaper which, like the Indianapolis News, 
at all times grants this right has a corre- 
sponding right to a correct comparative rat- 
ing among its contempordries, who pursue a 
— of silence regarding their circulation. 

n urging this upon our good neighbors, the 
Journal and Sentinel, nothing unneighborly 
or unkind is meant. ‘The newspaper holding 
a large preponderance in circulation owns 
therein a valuable property right as equi- 
table to maintain as the franchise right of the 
inventor in his patent. The sagacious ad- 
vertiser naturally seeks the medium of larger 
circulation, hence that medium would not be 
more directly wrong by the false disparage- 
ment of its circulation than by the exaggera- 
tion of that of its neighbor, and hence the 
News deems it only straightforward and 
manly to accent its own preponderance of 
circulation by such a guarantee as must 
accepted as evidence of good faith among 
thoughtful men, 


The same editorial declares the be- 
lief that the Vews holds a still prouder 
distinction. Continuing it says: 

There can be little doubt that this paper 
now has a larger bona fide circulation in pro- 
portion to population than any other Ameri- 
can daily newspaper, that is, it is regularly 
received and read by a larger percentage of 
home population than any other daily. 
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In order to obtain average condi- 
tions the Vews restricts comparison to 
cities of 50,000 population or over, but 
it is indeed a delicious plum to own 
such a distinction among American 
newspapers if the last named claim be 
conceded. If not conceded it would 
be interesting to see a list of contest- 
ants for such a prize and witness the 
tournament that should crown the true 
knight. The Indianapolis Vews was the 
first two-cent afternoon newspaper es- 
tablished in the West, at least west of 
the Allegheny Mountains, The De- 
troit Vews came four years later and 
the Chicago Mews eight years after, 
and from that the afternoon paper in 
the West, formed largely upon the 
model of the Indianapolis Mews, has 
become a mighty type. The paper re- 
ferred to has grown from four pages to 
eight pages daily and twelve on Satur- 
day, without change of price. It is 
strictly independent in politics; able in 
editorial conduct; strong in news feat- 
ures; trains a trenchant pen upon cur- 
rent literature, education, art, science 
and the drama. It was founded by 
John H. Holliday, one of the ablest 
journalists in the West, and is now 
edited by Charles R. Williams, a former 
New Yorker. 


MODERN ADVERTISING. 


—From Ram's Horn, 
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WE WILL GIVE 


. Any Advertiser 


Without charge the benefit of an experience 
derived from the direct outlay of millions of 
dollars, and the knowledge of the results 
which came from such expenditure. 

The great question with those who desire 
to.invest in newspaper advertising is, will 
it pay? How can one inexperienced know 
what to do? 

The answer is plain. Consult with some 
one who does know. If his advice seems 
good, and his reputation is such that you 
can trust to his judgment, let him be your 
adviser. He will know that any mistake 
will be an injury to him, and he will be 
placed in a position where your interests 
become his own. By this plan you are sure 
to get the best service that he can give you. 
We like to serve our customers in that way 
and we invite correspondence from those 
who favor the plan. 





The Geo. P. Rowell Advertising Co., 


DEALERS IN NEWSPAPER AND MAGAZINE ADVERTISING, 


10 SPRUCE STREET, NEw YORK. 








